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Media Release: Allianz is the world’s #1
insurance brand, ranking among the top 30
global brands for the first time

¢ Interbrand 2024 Best Global Brands ranking: Allianz jumps to 29th position
and further maximises brand value to 23.5 billion USD.

e Strong employee value proposition: Allianz also climbed to 7th place in the
Fortune 100 Best Companies to Work For® in Europe certification.

e The 2024 Olympic and Paralympic Games in Paris have been the biggest
marketing asset to date for Allianz, uniting athletes from over 200 nations
and billions of fans in peaceful competitions.

o Disaster relief efforts for flood events and sustainability commitments
contribute to building trust in the Allianz brand.

Munich, October 10, 2024

Allianz's steady rise to the top of the world's most powerful brands continued in 2024, driven by
a strong employee value proposition, a commitment to building trust through sustainability and
societal leadership as well as top-tier partnerships in sport. For the first time, Allianz has been
named one of the 30 most valuable brands in the world, moving up two places to the 29th
position in this year’s Best Global Brands ranking from Interbrand.

The global insurer with 125 million customers and 157,000 employees has also been recognized
as the most valuable financial services brand for the sixth consecutive time, increasing its brand
value to 23.5 billion USD (2023: $20.85 billion) and outperforming the financial services sector
growth by 7%.

In addition, Allianz was recognized for its strong employer brand and benefits, reaching rank 7
in the Fortune 100 Best Companies to Work For® in Europe certification, also announced
today. With its flexible working model, a wide range of benefits and development opportunities
and a steadfast commitment to diversity and inclusion, Allianz is attractive to employees and
candidates alike. Globally, 52 Allianz entities are already certified and 16 are currently on the
national best lists for their countries.

“Our brand strength reflects the fundamental value that Allianz and our employees
provide: instilling confidence in the future by bringing security and peace of mind to our
customers around the globe. Whether safeguarding global sporting events, like the
Paris 2024 Olympic and Paralympic Games, or supporting homeowners in the wake of
catastrophic flood damage, Allianz protects and delivers what people value most,” said
Oliver Béte, CEO of Allianz SE.


https://interbrand.com/best-global-brands/
https://www.greatplacetowork.com/best-companies-to-work-for-europe
https://www.greatplacetowork.com/best-companies-to-work-for-europe
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Creating trust as sustainability leader

Insurance is an intangible but stabilizing force for individuals and businesses. At the core of
Allianz’s brand promise is the commitment to secure the future of its customers and employees.
With the growing impact of climate change, Allianz focuses on supporting customers to become
more resilient and expanding the role of insurers in addressing societal challenges. Allianz is
widely regarded as a global frontrunner in sustainability, with an ambitious and measurable
net-zero transition plan to decarbonize its proprietary property and casualty insurance and
investment portfolios. Our commitment is further underscored by Allianz’ social initiatives such
as humanitarian aid support and on-the-ground response to communities impacted by the
recent floods in Germany in June 2024 and Central Europe in September 2024, as well as its role
as a founding partner of ‘"Humanity Insured’, an international non-profit organization with the
vision to bring insurance-led climate resilience to billions of people.

Paris 2024 - an iconic brand moment for Allianz

Uniting athletes and fans from around the world in peaceful competitions and in a shared belief
in openness, respect and inclusion, Allianz_helped deliver the Paris 2024 Olympic and
Paralympic Games. As exclusive insurance partner of the Olympic and Paralympic Movements,
Allianz provided a wide range of solutions for organizers, fans and athletes. The unique festival
of sports with many record-breaking athlete performances and spectacular venues engaged
over half of the world’s population via broadcast or digital channels.

“The Games have been the iconic brand moment in 2024 and the most significant
marketing asset for Allianz to date. Our global ‘One Brand’ strategy under the purpose-
driven Allianz master brand is paying off resulting in what is the highest brand value
Allianz has ever achieved. Our strong brand is the foundation for growth by helping
attract new customers — all based on our promise of giving people confidence in
tomorrow,” says Bernd Heinemann, Chief Strategy, Marketing and Distribution Officer
at Allianz SE.

In the lead-up to the Games, Allianz launched its global "Get Ready" campaign across more
than 60 markets connecting with millions of customers, consumers and business partners
around the world. The activation included 11 broadcast sponsorships, large-scale outdoor
advertisements like a giant banner at Tour Neptune or securing over 1 billion impressions in
social media globally with 150 content assets in 20 languages. Allianz employees played a key
role as brand ambassadors onsite in Paris as torchbearers, volunteers, spectators, and fans.

Partnerships with FC Bayern and Rugby Football Union extended

Leveraging high-profile sport partnerships for creating emotional brand-experience moments,
Allianz has extended its long-standing partnership with FC Bayern in 2024. Allianz welcomed
Harry Kane as a brand ambassador; as the new sleeve sponsor of FC Bayern men's team,
Allianz is engaging with fans through QR-codes on the shirts, leading to prize draws or raffles.

Further expanding its global family of world-class stadiums, Allianz announced the extension of
its partnership with the Rugby Football Union (RFU) and the renaming of Twickenham Stadium
to Allianz Stadium in the United Kingdom. The MoveNow Program promotes healthy physical
activity for youth. In addition to these global initiatives, many Allianz business entities support
national clubs and sport federations in their home markets.



https://www.allianz.com/en/mediacenter/news/commitment/environment/230907_Allianz-announces-first-net-zero-transition-plan-with-2030-intermediate-targets-for-core-business-segments.html
https://www.allianz.com/en/mediacenter/news/commitment/environment/230907_Allianz-announces-first-net-zero-transition-plan-with-2030-intermediate-targets-for-core-business-segments.html
https://www.allianz.com/en/mediacenter/topics/floods-in-southern-germany.html
https://www.allianz.com/en/mediacenter/news/commitment/community/240920-allianz-donates-for-central-europe-disaster-relief.html
https://humanityinsured.org/
https://olympics.com/ioc/news/paris-2024-record-breaking-olympic-games-on-and-off-the-field
https://www.allianz.com/en/mediacenter/news/commitment/sponsorship/240508-allianz-the-neptune-tower-puts-on-athletic-gear-for-paris-2024.html
https://www.allianz.com/en/mediacenter/news/commitment/sponsorship/240612-allianz-welcomes-fc-bayern-footballer-harry-kane-as-global-allianz-brand-ambassador.html
https://www.allianz.com/en/mediacenter/news/commitment/sponsorship/240612-allianz-welcomes-fc-bayern-footballer-harry-kane-as-global-allianz-brand-ambassador.html
https://fcbinside.de/2024/05/06/die-magie-von-triple-red-bayern-stellt-neues-trikot-fuer-die-saison-2024-25-vor/#:~:text=Allianz%20wird%20neuer%20%C3%84rmelsponsor,folgt%20damit%20auf%20Qatar%20Airways.
https://www.allianz.com/en/about-us/brand/partnerships/stadiums.html
https://www.allianz.co.uk/news-and-insight/news/allianz-pledges-commitment-to-rugby-through-multi-year-rfu-partnership.html
https://www.allianz.co.uk/news-and-insight/news/allianz-pledges-commitment-to-rugby-through-multi-year-rfu-partnership.html
https://www.allianz.com/en/about-us/brand/partnerships/olympic-paralympic-movements/movenow.html
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Downloads Further links

PDF of Media Release Allianz donates up to €1.5 million to support disaster relief efforts
Allianz welcomes FC Bayern footballer Harry Kane as Allianz brand
ambassador

Allianz pledges long-term commitment to rugby through a multi-year
partnership with the Rugby Football Union

For further information please contact:

Florian Amberg Tel. +49 89 3800 15924 E-Mail: florian.amberg@allianz.com
Heidi Polke Tel. +49 89 3800 90777 E-Mail: heidi.polke@allianz.com
Katryna Nolan Tel. +49 89 3800 3014 E-Mail: katryna.nolan@allianz.com
Patricia Segovia Tel. +49 89 3800 67589 E-Mail: patricia.segovia@allianz.com
About Allianz

The Allianz Group is one of the world's leading insurers and asset managers with around 125 million* private and
corporate customers in nearly 70 countries. Allianz customers benefit from a broad range of personal and corporate
insurance services, ranging from property, life and health insurance to assistance services to credit insurance and global
business insurance. Allianz is one of the world’s largest investors, managing around 741 billion euros** on behalf of its
insurance customers. Furthermore, our asset managers PIMCO and Allianz Global Investors manage about 1.8 trillion
euros** of third-party assets. Thanks to our systematic integration of ecological and social criteria in our business
processes and investment decisions, we are among the leaders in the insurance industry in the Dow Jones Sustainability
Index. In 2023, over 157,000 employees achieved total business volume of 161.7 billion euros and an operating profit
of 14.7 billion euros for the group.

* Including non-consolidated entities with Allianz customers.
**As of June 30, 2024.

Mandatory corporate information: Corporate disclosures

These assessments are, as always, subject to the disclaimer provided below.

Cautionary note regarding forward-looking statements

This document includes forward-looking statements, such as prospects or expectations, that are based on
management's current views and assumptions and subject to known and unknown risks and uncertainties. Actual
results, performance figures, or events may differ significantly from those expressed or implied in such forward-looking
statements.

Deviations may arise due to changes in factors including, but not limited to, the following: (i) the general economic and
competitive situation in the Allianz’s core business and core markets, (ii) the performance of financial markets (in
particular market volatility, liquidity, and credit events), (iii) adverse publicity, regulatory actions or litigation with
respect to the Allianz Group, other well-known companies and the financial services industry generally, (iv) the
frequency and severity of insured loss events, including those resulting from natural catastrophes, and the development
of loss expenses, (v) mortality and morbidity levels and trends, (vi) persistency levels, (vii) the extent of credit defaults,
(viii) interest rate levels, (ix) currency exchange rates, most notably the EUR/USD exchange rate, (x) changes in laws
and regulations, including tax regulations, (xi) the impact of acquisitions including related integration issues and
reorganization measures, and (xii) the general competitive conditions that, in each individual case, apply at a local,
regional, national, and/or global level. Many of these changes can be exacerbated by terrorist activities.

No duty to update


https://www.allianz.com/content/dam/onemarketing/azcom/Allianz_com/press/document/allianz-media-release-2024-10-10.pdf
https://www.allianz.com/en/mediacenter/news/commitment/community/240920-allianz-donates-for-central-europe-disaster-relief.html
https://www.allianz.com/en/mediacenter/news/commitment/community/240920-allianz-donates-for-central-europe-disaster-relief.html
https://www.allianz.com/en/mediacenter/news/commitment/sponsorship/240612-allianz-welcomes-fc-bayern-footballer-harry-kane-as-global-allianz-brand-ambassador.html
https://www.allianz.com/en/mediacenter/news/commitment/sponsorship/240612-allianz-welcomes-fc-bayern-footballer-harry-kane-as-global-allianz-brand-ambassador.html
https://www.allianz.co.uk/news-and-insight/news/allianz-pledges-commitment-to-rugby-through-multi-year-rfu-partnership.html
https://www.allianz.co.uk/news-and-insight/news/allianz-pledges-commitment-to-rugby-through-multi-year-rfu-partnership.html
mailto:florian.amberg@allianz.com
mailto:heidi.polke@allianz.com
mailto:katryna.nolan@allianz.com
https://www.allianz.com/en/corporate-disclosures.html
https://www.allianz.com/en/corporate-disclosures.html

Allianz ()

ALLIANZ GROUP COMMUNICATIONS

Allianz assumes no obligation to update any information or forward-looking statement contained herein, save for any
information we are required to disclose by law.

Privacy Note
Allianz SE is committed to protecting your personal data. Find out more in our privacy statement.


https://www.allianz.com/en/privacy-statement.html

