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Allianz and Fleetpool expand
cooperation

e Allianz Versicherungs-AG and car subscription provider
Fleetpool expand their strategic partnership in the field of New
Mobility

e Allianz is Fleetpool's exclusive insurer in the field of
electromobility

e Allianz customers receive special conditions for car
subscription offers

Allianz Versicherungs-AG has set itself the goal of not only accompanying but actively
supporting the shift toward sustainable and green mobility in Germany. This includes
not only suitable insurance offers for electric vehicles but also targeted partnerships in
the new mobility ecosystem.

Allianz Versicherungs-AG's collaboration with Fleetpool, one of the largest providers of
car subscription models in the B2C and B2B2E sectors in Germany, began three years
ago: Allianz employees and agencies have been able to take out Fleetpool's
eazymobility AutoAbo (formerly eazycars) since mid-2020. In addition, Allianz
Versicherungs-AG has been the partner of choice when it comes to insuring Fleetpool
vehicles since 2021.

Allianz Versicherungs-AG is now expanding its partnership with Fleetpool in a targeted
manner to bundle forces in the New Mobility space even more strongly. To this end,
both parties have signed a long-term cooperation agreement.

Allianz and Fleetpool agree exclusivity for insurance of e-vehicles

The new framework enables even closer cooperation: all electric vehicles offered by
Fleetpool on a subscription basis via the various brands are covered exclusively by
Allianz. Allianz Auto Insurance offers a coverage concept that comprehensively
protects the battery, as well as the charging accessories, against all risks. At the same
time, Allianz becomes the main partner for the insurance business of the remaining
Fleetpool fleet.
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New mobility doesn't always just mean a new drive - itcan also be a flexible form of use
such as leasing or car subscriptions. And here, insurance offers are usually already
included. Fleetpool can offer the vehicles with insurance coverage that includes the
appropriate cover, benefits and services. Allianz, in turn, gains access to an important
market and its customer groups. For Allianz customers, the expansion of the
cooperation means access to Fleetpool's car subscription models at attractive special
conditions.

"Our joint projects of the past years form the basis of our partnership. The current
cooperation puts our upcoming collaboration on a new foundation," says Ulrich
Stephan, company director at Allianz Versicherungs-AG.

With eazymobility, Fleetpool, a pioneer in the field of car subscription and corporate
mobility, offers companies and their employees the opportunity to make their mobility
sustainable, electric, and at the same time as simple as possible. With the car
subscription, they can use a vehicle at a fixed all-inclusive rate. Terms from six months
upwards can be selected. At the end of the term, the car is simply returned. This makes
it easier to switch to a new type of drive and enables an initial longer-term everyday
test of the electric car. Employees of partner companies who can access the platform
benefit from a price advantage over the regular gross monthly rate for a car
subscription.

Users of Meine Allianz - the insurance portal for customers - also receive a special
offer. They can access car subscription offers for all drive types with attractive special
conditions.

"Our first sales cooperation with our well-known B2C car subscription brand like2drive
and Allianz has started very successfully and shows how open this target group in
particular is for a car subscription," says Alexander Kaiser, Fleetpool Deputy CEO and
CCO. "several hundred orders have already been received. A very good pilot project to
expand our successful cooperation also in the sales area, more very exciting projects
will follow."

Cologne-based Fleetpool GmbH has been a provider of car subscription services
since 2008. The industry pioneer has built up its market-leading position as a full-
service provider with its own brands and co-branded partner solutions - with a 360-
degree approach from in-house software development to its own logistics concept,
Fleetpool covers the entire mobility value chain. The portfolio includes brands such
as like2drive (B2C) and eazymobility (B2B2E) as well as cooperations with car
manufacturers and other partners, including Shell Recharge Auto Abo, Ford Auto
Abo and Kia Flex. Since October 2021, Fleetpool has been fully owned by the
international provider of sustainable mobility ALD Automotive | LeasePlan. More at

fleetpool.de.

Allianz Versicherungs-AG, a subsidiary of Allianz SE, is one of the largest
property/casualty insurers in Germany with a premium volume of around eleven
billion euros in fiscal year 2022. Find out more at allianz.de

Munich, 25.09.2023
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As always, the estimates are subject to the following reservations.

Cautionary note regarding forward-looking statements

The statements contained herein may include prospects, statements of future expectations and other forward-
looking statements that are based on management's current views and assumptions and involve known and
unknown risks and uncertainties. Actual results and developments may therefore differ materially from the
expectations and assumptions expressed. In addition to other reasons not listed here, deviations may result from
changes in the general economic situation and the competitive situation, particularly in Allianz's core businesses and
markets, from acquisitions and the subsequent integration of companies and from restructuring measures.
Deviations may also result from the extent or frequency of insured events (for example, due to natural catastrophes),
the development of claims costs, lapse rates, mortality and morbidity rates or -trends, and, particularly in the banking
and investment sectors, the default of borrowers and other debtors. Developments in the financial markets (e.g.,
market fluctuations or loan defaults) and exchange rates, as well as changes in national and international legislation,
particularly with regard to tax regulations, may also have a corresponding influence. Terrorist attacks and their
consequences may increase the probability and extent of deviations. The Company assumes no obligation to update
forward-looking statements.



