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Media Release: Allianz research links distraction
to one in three road accidents

e An extensive research program led by the Allianz Center for Technology links
distraction to one in three road accidents, with findings from multiple data
sources pointing to distraction as an important factor in crashes.

e Infour simulated driving scenarios, distracted drivers performed worse than
those simulated with a blood alcohol level of 0.8 per mille.

e Depending on the cockpit design, identical tasks added up to three seconds of off-
road glance time.

e Consumer survey across nine countries: Two in three drivers want physical
controls restored for safety-critical functions.

e Allianz calls on car manufacturers to rethink cockpit interfaces, regulators to treat
distraction by mobile phones and user interfaces systematically, and drivers to
recognize their responsibility.

Munich, October 21, 2026

Distraction is one of the major risks in road traffic. However, its true impact on road safety has
remained difficult to quantify. In an extensive research program for the Allianz Motor Day 2026, the
Allianz Center for Technology (AZT) indicates that distraction is far more prevalent than accident
statistics suggest: Distraction is a factor in one in three road crashes, either as the immediate trigger
of a collision or as a contributing cause.

The significantly expanded range of features in modern vehicles makes it necessary to control certain
functions via the touchscreen. At the same time, functions that used to be operated intuitively and
without taking one’s eyes off the road are increasingly being moved to digital menus. For frequently
used functions—such as controlling the air conditioning or the radio—often multiple taps are
required today. As a result, drivers take their eyes off the road for longer periods of time and more
frequently, both of which can compromise driving safety. The findings are published in the report
“SWIPE. TAP. CRASH. Driver distraction in the digital car.”

"Our research shows that the same task can require up to 25 percent less visual attention in
one vehicle than in another. That tells us something important: distraction is not just a
question of driver behavior. It is also a question of design. A car is not a smartphone. When
safety is at stake, function must come before design” said Dr. Klaus-Peter R6hler, Member of
the Board of Management of Allianz SE, Insurance German Speaking Countries, Central
Europe, Global Property & Casualty. His keynote at the Allianz Motor Day 2026 is available
here.


https://www.allianz.com/content/dam/onemarketing/azcom/Allianz_com/press/document/261021-allianz-motor-day-content-report.pdf
https://www.allianz.com/en/mediacenter/news/articles/261021-driver-distraction-digital-car-keynote-roehler.html

Allianz @)

ALLIANZ GROUP COMMUNICATIONS & CORPORATE AFFAIRS

Design decides: the cockpit as a safety issue

Real-world driving studies conducted as part of the research program show that the design of the
vehicle’s touchscreen interface has a significant impact on how long drivers take their eyes off the
road while operating it. In tests comparing current vehicles, the same everyday tasks drew drivers’
eyes from the road for significantly different lengths of time, highlighting the impact of cockpit layout
on driver attention: Depending on the task and cockpit concept, total off-road glance time differed by
up to 25 percent — around three seconds for identical tasks.

“To ensure safe vehicle operation, clear recommendations are needed on which functions
should be controlled via physical switches and which via touchscreen. At the same time,
scientific insights into human-machine interaction should be applied consistently to design
touchscreen interfaces that distract drivers as little as possible from the road” said Dr.
Christian Sahr, Managing Director of the Allianz Center for Technology (AZT).

A review of more than 80 published studies shows that particularly long off-road glances of more
than two seconds are associated with a substantially increased crash risk. Every strand of the
research, including the cognitive modelling set out below, points the same way: the problem is not
the touchscreen per se, but how safety-critical functions are integrated into the cockpit.

Distraction can triple collision risk in critical driving situations

To assess how distraction affects driver performance in critical situations, Allianz and cognitive
modelling firm CogniBIT simulated four traffic scenarios using a cognitive driver model based on real-
world glance data from the vehicle study:

e Inthe motorway emergency-braking scenario, the share of runs ending in a collision rose
from 18.2 percent for attentive drivers to 54.3 percent for distracted ones.

e When a child suddenly ran into the road, it rose from 3.9 percent to 11.2 percent. And in 39
percent of those cases the distracted driver did not react at all.

e Most notably, in all of the four simulated scenarios which you can read about in the Allianz
report, distracted drivers perform worse than drivers simulated with a blood alcohol level of
0.8 per mille.

What drivers say

The findings also align with what drivers themselves already sense. Across nine countries (Australia,
Austria, Brazil, France, Germany, Italy, Spain, Switzerland and the UK), 79 percent believe in-car
technology has made distraction worse in recent years, and 53 percent rate the risk of distraction in
general as high or very high. Of those who were responsible for an accident in the past three years,
73 percent say distraction definitely or possibly played a role. When it comes to safety-critical
functions, 65 percent of drivers across all surveyed countries prefer physical controls over

touchscreen menus.

Three steps to improve safety in the digital car


https://www.allianz.com/content/dam/onemarketing/azcom/Allianz_com/press/document/261021-allianz-motor-day-content-report.pdf
https://www.allianz.com/content/dam/onemarketing/azcom/Allianz_com/press/document/261021-allianz-motor-day-content-report.pdf
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Allianz sets out three fronts for reducing distraction in the digital car:

1. Manufacturers: For safety-critical and frequently used controls, design must follow
function. Manufacturers must design cockpits around real-world driving conditions. Safety-
critical functions such as windscreen wipers, indicators, dipped and main-beam headlights,
hazard warning lights, defrosting and demisting must be quick and intuitive to reach.
Controls should remain permanently accessible, either through physical controls or clearly
defined, permanently available touchscreen areas. This reduces search time, keeps drivers'
eyes on the road and makes it easier to operate unfamiliar vehicles. In Europe, Euro NCAP is
already rewarding designs that provide direct access to key functions rather than hiding
them in menus.

2. Regulators and enforcement bodies should treat distraction systematically, starting with
consistent recording. Effective regulation, enforcement and distraction-monitoring
technologies can help deter risky behavior, improve understanding of the problem and
reduce distraction-related crashes. As vehicles become increasingly digital, regulatory
frameworks and enforcement measures must evolve to address new sources of distraction.

3. Driver attention remains the decisive safety factor. Across countries, 86 percent of drivers
say that the main responsibility for reducing distraction lies with them. While driver
assistance systems can support attention, it cannot replace it. Nonetheless, greater
awareness of the risks of distraction is needed through public-awareness campaigns, driver
education and clearer in-car warnings.

About the research

The Allianz Center for Technology (AZT) conducted its most comprehensive research program on
driver distraction to date. It analyzed more than 34,000 crash cases, ran eye-tracking studies in real
vehicles and carried out a driving simulator study with the Technical University of Munich. The
program also included cognitive modelling of critical traffic situations, an international driver survey
and a review of more than 80 published studies. The findings were presented at the 14th Allianz
Motor Day and are published in the report “SWIPE. TAP. CRASH. Driver distraction in the digital car.”

For further information please contact:

Christina Bersick Tel. +49 89 3800 12940 E-Mail: christina.bersick@allianz.de
Heidi Polke Tel. +49 89 3800 90777 E-Mail: heidi.polke@allianz.com

Katryna Nolan Tel. +49 89 3800 3014 E-Mail: katryna.nolan@allianz.com
About Allianz

The Allianz Group is one of the world’s leading insurers and asset managers, active in almost 70 countries and serving around
97 million private and corporate customers*. Our customers benefit from a broad range of personal and corporate insurance
services, including property, life and health insurance, as well as assistance services, credit and global business insurance.


https://www.allianz.com/content/dam/onemarketing/azcom/Allianz_com/press/document/261021-allianz-motor-day-content-report.pdf
tel:+49%2089%203800%2012940
mailto:heidi.polke@allianz.com
mailto:katryna.nolan@allianz.com
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Recognized for the seventh consecutive year as the number one global insurance brand in Interbrand’s Best Global Brands
2025 ranking, Allianz’s success is built on technology-enabled customer centricity — providing peace of mind, protection, and
prevention for our customers and strengthening the resilience of individuals, communities, and societies. We are one of the
world’s largest investors, managing around 791 billion euros** on behalf of our insurance customers. Furthermore, our asset
managers PIMCO and Allianz Global Investors manage about 2.2 trillion euros** of third-party assets. Thanks to our systematic
integration of environmental and social criteria in our business processes and investment decisions, Allianz received an MSCI
ESG Rating of AAA (as of March 2026). In 2025, our 156,000 dedicated employees achieved a total business volume of 186.9
billion euros and an operating profit of 17.4 billion euros for our shareholders.

* As of December 31, 2025. Customer count reflects Allianz customers in consolidated entities that are part of the customer reporting scope
only.

** As of June 30, 2026.

Mandatory corporate information: Corporate disclosures

These assessments are, as always, subject to the disclaimer provided below.

Cautionary note regarding forward-looking statements

This document includes forward-looking statements, such as prospects or expectations, that are based on management's
current views and assumptions and subject to known and unknown risks and uncertainties. Actual results, performance
figures, or events may differ significantly from those expressed or implied in such forward-looking statements.

Deviations may arise due to changes in factors including, but not limited to, the following: (i) the general economic and
competitive situation in the Allianz’s core business and core markets, (ii) the performance of financial markets (in particular
market volatility, liquidity, and credit events), (iii) adverse publicity, regulatory actions or litigation with respect to the Allianz
Group, other well-known companies and the financial services industry generally, (iv) the frequency and severity of insured
loss events, including those resulting from natural catastrophes, and the development of loss expenses, (v) mortality and
morbidity levels and trends, (vi) persistency levels, (vii) the extent of credit defaults, (viii) interest rate levels, (ix) currency
exchange rates, most notably the EUR/USD exchange rate, (x) changes in laws and regulations, including tax regulations, (xi)
the impact of acquisitions including related integration issues and reorganization measures, and (xii) the general competitive
conditions that, in each individual case, apply at a local, regional, national, and/or global level. Many of these changes can be
exacerbated by terrorist activities.

No duty to update
Allianz assumes no obligation to update any information or forward-looking statement contained herein, save for any
information we are required to disclose by law.

Privacy Note
Allianz SE is committed to protecting your personal data. Find out more in our privacy statement.
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