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First half-year 2009:  
Clients seek security 
• Allianz clients make provisions for their future: Revenues 

on the rise 
• Capital markets and non-recurring effects impact profits  
 

With the market environment still difficult, clients are seeking security. This is also beneficial 
to Allianz Deutschland AG. CEO Gerhard Rupprecht views Allianz’s financial strength as 
the reason: "We’re on a very sound foundation, we have international expertise in the 
capital markets, and our risk management remains consistent."  

For the first time, Allianz Deutschland AG is also reporting on its new segment for the 
banking business. This includes Oldenburgische Landesbank AG (OLB), which has been a 
part of Allianz Deutschland since April 2009, and Allianz Bank, which was established in 
June 2009 as a branch of OLB. To provide a clearer picture, the development of the 
banking business is reported from January 1, 2009. The comparable figures from last year 
do not include the banking business. 

Increase in revenues 

Revenues at Allianz Deutschland AG and its subsidiaries increased by 2.5 percent in the 
first six months of the year, to 14.3 billion euros (14.0 billion euros), primarily because of the 
good performance of life insurance and the company’s first reporting of operating income 
from OLB. 

In property and casualty insurance, premium income decreased by 1.1 percent to 5.7 
billion euros (5.8 billion euros). The main reason for the decrease is the overheated 
competition in automotive insurance, which prohibits sustainable pricing in some segments. 
In this market situation, Allianz is pursuing a profit-oriented underwriting policy. In total, 
premium income in automotive insurance decreased by 3.9 percent to 2.3 billion euros (2.4 
billion euros). But premium income in other insurance lines was above last year’s level by 
0.8 percent. 
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Premium income in life insurance gained 3.9 percent to reach 6.9 billion euros (6.7 billion 
euros). In today’s capital market situation, clients primarily want classic retirement 
insurance. But Allianz Rente IndexSelect also sold very well – a product in which the client 
can choose each year between the usual profit participation or a participation which is 
based on the development of the Dow Jones EURO STOXX 50® index. In addition, 
disability insurance recorded high growth rates. 

In private health insurance, premium income was up by 1.9 percent, to 1.6 billion euros 
(1.6 billion euros). Apart from premium adjustments, the increase is also the result of strong 
business in full-coverage insurance at the end of 2008; most of those policies did not take 
effect until the new year. Sales of supplemental insurance also grew – not least of all 
because of the KKH-Allianz cooperation..  

In the banking business, the operating profit at the end of the first six months of this year 
was 130 million euros, up by 0.6 percent from the comparable figure last year. Although net 
interest income increased significantly, net commission income was down because of the 
trend in the securities markets. 

Operating profit down 

The operating profit decreased by 42.7 percent, to 646 million euros (1,126 million euros). 
The primary reason for the sharp decrease in the operating profit was that last year’s figure 
included large gains on the sale of owner-occupied real estate. Further factors this year 
were lower net investment income, and the start-up costs for Allianz Bank. 

As a company operating in the capital market, Allianz cannot escape the impact of the 
financial crisis. Net investment income decreased by 10.3 percent, to 3.8 billion euros (4.2 
billion euros). Here current income decreased because of lower interest rates and 
dividends. The investment portfolio in the insurance business gained 3.7 percent against 
the end of last year, to reach 177.1 billion euros (170.8 billion euros) In combination with the 
banking business, financial assets at mid-year amounted to 179.0 billion euros.  

Administrative expenses (gross) for the insurance business were up by 1.0 percent, to 
710 million euros (703 million euros). Operating expenses in the banking business 
amounted to 205 million euros. Of this figure, 94 million euros went towards the start-up of 
Allianz Bank. Gross acquisition expenses grew by 10.3 percent to 1.3 billion euros (1.2 
billion euros). This increase is attributable to investments in the sales network and an 
accounting adjustment of capitalized acquisition expenses.  

In property and casualty insurance, the combined ratio – the ratio of claims and expenses 
to premiums earned – increased to 100.6 percent (98.9 percent, because of a higher 
expense ratio. This was especially due to the high cost of growth initiatives for the sales 
network. "However, we expect the combined ratio to improve again in the second half of the 
year," says Rupprecht.  
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The net profit for the half decreased by 64.4 percent, to 521 million euros (1,465 million 
euros). The main reason was lower realized profits from capital investments. 

All in all, however, Allianz’s far-sighted and conservative investment policy has clearly 
proved its worth in the financial crisis. Standard and Poor’s AA rating for Allianz 
Deutschland AG’s insurance companies is currently the best score of any German primary 
insurer. One contributing factor here is Allianz Leben’s high valuation reserves of 5.0 billion 
euros. 

Allianz Bank off to a successful start 

Allianz Bank was launched in early June, under the umbrella of OLB. Some 350,000 
clients that Allianz agents had previously recruited to Dresdner Bank actively chose to 
transfer to the new financial institution, bringing with them a total business volume of nearly 
3.1 billion euros. "We are consistently expanding our proven integrated approach to 
providing insurance, old age provision and asset management from a single source," the 
CEO explains. 

Sales capacity expanded 

In the first half of 2009, the sales organization hired some 2,000 new staff members – an 
important prerequisite for further growth. It also continued to differentiate the company’s 
market presence with a variety of agency formats. These include "center" agencies with a 
professional full-time office staff who handle administrative tasks for multiple agents, as well 
as agencies that have specialized in serving clients who have immigrated to Germany in 
their native languages.  

Outlook 

"The economic environment will remain difficult in the second half of 2009," says Rupprecht, 
but he sees a positive aspect here for Allianz: "We are a reliable partner for our clients – 
also thanks to our financial strength. Therefore, I am convinced that ultimately we will 
emerge stronger than ever from the crisis." 

By this fall, Allianz Deutschland AG expects to realign its Internet business in auto 
insurance, and define its product offerings more clearly.  

The new "Allianz auto.online service" is aimed at clients who want to take out insurance 
over the Internet, but also want the personal service of an Allianz agent in the event of a 
claim. Allianz agents will offer this product on their agencies’ Web sites.  

Following the example of other Allianz companies in Europe, outright direct business, in 
which the client prefers to do without any agent service, will soon be available online under 
a second brand, "Allsecur."  
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Allianz Deutschland AG  
Key figures for H1 2009 (consolidated figures)1  
EUR 6/30/2009 ∆ in %  6/30/2008 
Revenues 14.3 bn  2.5 14.0 bn 
- Property and casualty insurance 5.7 bn -1.1 5.8 bn  
- Life insurance 6.9 bn 3.9 6.7 bn 
- Private health insurance 1.6 bn 1.9 1.6 bn 
- Banking business 130 m 0.6 129 m 
Net investment income 3.8 bn  -10.3 4.2 bn 
Operating profit 646 m -42.7 1,126 m 
Net profit for the half 521 m -64.4 1,465 m 

1 Due to consolidation effects, segment figures do not always add up exactly to the consolidated figures.  

 

Munich, August 17, 2008 

Inquiries: 

Ulrike Strauss  Phone: 089.3800-12944 
Christian Teichmann Phone: 089.3800-7578 
Reiner Wolf  Phone: 089.3800-18166   
 
Property insurance 
Christian Weishuber  Phone: 089.3800-18169 

Life insurance and private health insurance 
Dr. Eckhard Marten Phone: 0711.663-2671  
 
Don’t miss the interview with CFO Rainer Schwarz about the release of the first-half 
figures, on our Web portal at www.allianzdeutschland.de/presse. You can find more 
press releases from Allianz Deutschland AG there.  
  
Have your tried our new press photo database? It offers downloads of print-quality 
photos of many different subjects. Of course they are free of charge for editorial 
uses. 
 

Die Einschätzungen stehen wie immer unter den nachfolgend angegebenen Vorbehalten. 
Vorbehalt bei Zukunftsaussagen 
Soweit wir in diesem Dokument Prognosen oder Erwartungen äußern oder die Zukunft betreffende Aussagen 
machen, können diese Aussagen mit bekannten und unbekannten Risiken und Ungewissheiten verbunden sein. 
Die tatsächlichen Ergebnisse und Entwicklungen können daher wesentlich von den geäußerten Erwartungen und 
Annahmen abweichen. Neben weiteren hier nicht aufgeführten Gründen können sich Abweichungen aus 
Veränderungen der allgemeinen wirtschaftlichen Lage und der Wettbewerbssituation, vor allem in Allianz 
Kerngeschäftsfeldern und -märkten, aus Akquisitionen sowie der anschließenden Integration von Unternehmen 
und aus Restrukturierungsmaßnahmen ergeben. Abweichungen können außerdem aus dem Ausmaß oder der 
Häufigkeit von Versicherungsfällen (zum Beispiel aus Naturkatastrophen), der Entwicklung von Schadenskosten, 

http://www.allianzdeutschland.de/presse
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Stornoraten, Sterblichkeits- und Krankheitsraten beziehungsweise -tendenzen und, insbesondere im Bank- und 
Kapitalanlagebereich, aus dem Ausfall von Kreditnehmern und sonstigen Schuldnern resultieren. Auch die 
Entwicklungen der Finanzmärkte (zum Beispiel Marktschwankungen und Kreditausfälle) und der Wechselkurse 
sowie nationale und internationale Gesetzesänderungen, insbesondere hinsichtlich steuerlicher Regelungen, 
können entsprechenden Einfluss haben. Terroranschläge und deren Folgen können die Wahrscheinlichkeit und 
das Ausmaß von Abweichungen erhöhen. Die hier dargestellten Sachverhalte können auch durch Risiken und 
Unsicherheiten beeinflusst werden, die in den jeweiligen Meldungen der Allianz SE an die US Securities and 
Exchange Commission beschrieben werden. Die Gesellschaft übernimmt keine Verpflichtung, Zukunftsaussagen 
zu aktualisieren. Die Gesellschaft übernimmt ferner keine Verpflichtung, die in dieser Meldung enthaltenen 
Aussagen zu aktualisieren. 


