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Insurance markets in 2016: China saves 
the day 
 
• Global insurance premiums up by 4.4% in 2016 to over EUR 3,600 

billion 
• Almost half of this growth can be traced back to the rapid develop-

ment in China 
• Western Europe stagnating due to faltering life insurance business 
• Germany remains in 3rd place in Europe and in 6th place worldwide - 

just ahead of Korea 
 
 
Initial projections by Allianz Research suggest that total global premium income rose to a 
new record high of EUR 3,650 billion last year (excluding health insurance). In a year-on-
year comparison, the nominal increase - after adjustments to reflect foreign currency 
translation effects - comes to an estimated 4.4%. This trend would appear to be fairly 
unspectacular at first glance: although the pace of growth is down slightly on the two 
previous years - when it was above the five percent mark - it is in line with both the long-term 
average and the rate of global economic growth. So can we describe 2016 as a normal year? 
Not at second glance. Out of the EUR 150 billion or so in additional premiums, almost EUR 
70 billion is attributable to one market alone: China. This means that the Middle Kingdom is 
responsible for close to half of last year's growth; without China, the insurance world would 
have achieved growth of only 2.7%. 
  
The "China effect" was particularly pronounced in the life insurance business, where exclud-
ing the Chinese contribution from the equation would more than halve the rate of global 
growth from a respectable 4.7% to 2.3% in 2016. This is due, for one thing, to the rapid 
development in China itself: last year saw the Chinese life insurance market report the 
highest rate of growth seen since 2008, at over 30%. Although per capita spending on life 
insurance products (at around EUR 170) still has a long way to go before it catches up with 
the average for the developed countries, China has already overtaken Austria in terms of the 
insurance penetration rate, i.e. gross written premiums expressed as a percentage of 
economic output, and with 2.4% is also within striking distance of the Germans, who are 
often described as real life insurance enthusiasts: the life insurance penetration rate in 
Germany came to 2.7% last year (which, incidentally, is also well below the western 
European average of 4.7%). But this certainly does not signal the end of China's catch-up 
process. After all, just like their Chinese neighbors in Hong Kong and Taiwan, where the 

http://www.allianz.com/news


page 2 

penetration rates top the international league table at 15% and 16% respectively, the 
mainland Chinese are also having to set an increasing amount of money aside for their old 
age. 
 
Second, this Chinese dominance can definitely also be attributed to the slump on the life 
insurance markets elsewhere in the world. In western Europe, premium income is expected 
to have dropped by 1.2% overall in 2016, the first negative trend seen since 2012. And this 
certainly isn't a predicament that is limited to western Europe. The markets also contracted in 
parts of eastern Europe (i.e. in Poland and the Czech Republic, both for the fourth year 
running) and Australia (for the second year in a row) last year. On the other hand, Russia, 
Turkey and many of Asia's emerging markets - India, Indonesia and Vietnam for example - 
are reporting double-digit growth rates, with the US also reporting solid development. This 
means that, all in all, global premium income in the life insurance sector increased by an 
estimated 4.7% to total EUR 2,300 billion. Just under two-thirds of global insurance 
premiums (excluding health insurance) are still attributable to the life insurance business. 
Developments in the property and casualty insurance segment have always been less vola-
tile, with a much smaller margin of fluctuation both ways than in the life insurance business. 
So only a handful of markets - albeit including countries like Italy and Japan - reported nega-
tive growth rates in 2016. All in all, global gross written premiums in the P&C segment are 
likely to have increased by 4.0%. This would be the weakest figure since 2010, after five 
years of growth averaging more than 5%. The somewhat disappointing development last 
year is, however, almost an exact reflection of the drop in momentum in the global economy 
and global trade - both of which also fell slightly short of expectations in 2016. China did not 
manage to escape this development entirely unscathed either, with its economic growth rate 
dropping further and the P&C insurance market reporting growth of "only" 9% as a result - 
the first time it had dipped below the 10% mark since the 1990s. This also means that the 
global trend is much less reliant on China in the P&C segment, with only one-fifth of last 
year's global growth attributable to the Chinese market. 
 
Our projections suggest that western Europe achieved very solid growth - by its standards - 
of 2.1% last year. This is only the second time since the financial and euro crisis, after 2015, 
that growth in the P&C business has managed to climb back past the 2% mark again. 
Overall, however - looking at both the life and P&C insurance segments - the western 
European insurance market stagnated. As a result, its share of the global market contracted 
further to around 27% in 2016, as against 36% ten years ago. This means that the 
advancement of China and other emerging markets is gradually eroding western Europe's 
weight on the global market. Interestingly, this does not apply to the same extent to the North 
American market, whose share of the global market has been relatively stable at around 33% 
for some years now. Although the North American market share is also lagging behind the 
pre-crisis level, the drop is less dramatic. This also becomes clear in a direct comparison: 
whereas at the start of the millennium, the insurance markets in North America and western 
Europe were virtually neck-and-neck in terms of total premium income, today's North 
American market is around 20% bigger. 
 
And the trend that applies to western Europe in general also applies specifically to Germany: 
Germany's share of the global insurance market has been whittled down from 6% at the start 
of the millennium to 4.2% last year. Germany was at least able to defend its third place in 
Europe - behind the UK and France; in the global rankings, it was bypassed only by China, 
but could see Korea overtake it before the year is out. In per capita terms, on the other hand, 
Germany ranks a (disappointing) 18th worldwide, putting it far behind some of its European 
neighbors. By way of example, the Germans on average spend only around half as much a 
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year on insurance as their British counterparts do; the French (+62%) and Italians (+19%) 
also spend a lot more on insurance cover. 
 
Top 20 in 2016 by… 
 
  …gross written premiums   …per capita gross written 

premiums 
 
  in EUR bn as a % of 

GDP 
Ranking 
in 2006 

  in EUR 

 #1   USA 1,125 6.7 1   #1   Hong Kong 6,410 

 #2   Japan 399 8.9 2   #2   Switzerland 5,200 

 #3   China 365 3.6 8   #3   Denmark 4,470 

 #4   UK 232 9.9 3   #4   Singapore 3,930 

 #5   France 198 8.9 4   #5   Taiwan 3,560 

 #6   Germany 152 4.8 5   #6   UK 3,560 

 #7   Korea 151 11.9 7   #7   Norway 3,560 

 #8   Italy 134 8.0 6   #8   USA 3,470 

 #9   Taiwan 84 17.2 11   #9   Japan 3,160 

 #10 Canada 80 5.8 9   #10 Ireland 3,120 

 #11 Australia 60 5.3 12   #11 Sweden 3,080 

 #12 India 59 2.9 20   #12 France 3,060 

 #13 Spain 56 5.0 10   #13 Korea  2,980 

 #14 Hong Kong 47 16.1 18   #14 Australia 2,460 

 #15 Brazil 47 2.9 23   #15 Italy 2,250 

 #16 Switzerland 44 7.4 13   #16 Belgium 2,200 

 #17 South Africa 37 14.1 17   #17 Canada 2,190 

 #18 Sweden 30 6.5 16   #18 Germany 1,890 

 #19 Netherlands 27 3.9 14   #19 Finland  1,840 

 #20 Denmark 25 9.4 21   #20 Austria 1,740 
 
 
An interactive “Allianz Global Insurance Map” can be found here: 
 
www.allianz.com/en/economic_research/research_data/global-insurance-map 
 
 
 
Munich, March 13, 2017 
 
 
For further information please contact: 
 
Dr. Lorenz Weimann  Tel. +49.89.3800-16891 
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These assessments are, as always, subject to the disclaimer provided below.  
 
About Allianz  
The Allianz Group serves 86 million retail and corporate customers in more than 70 countries, making it one of the 
world’s largest insurers and asset managers. In 2016, over 140,000 employees worldwide achieved total 
revenues of 122.4 billion euros and an operating profit of 10.8 billion euros. Allianz Group managed an investment 
portfolio of 653 billion euros. Additionally our asset managers AllianzGI and PIMCO managed over 1.3 trillion 
euros of third-party assets. Allianz customers benefit from a broad range of personal and corporate insurance 
services, ranging from property and health insurance to assistance services to credit insurance and global 
business insurance. As an investor, Allianz is active in a variety of sectors including debt, equity, infrastructure, 
real estate and renewable energy. The Group’s long-term value strategies maximize risk-adjusted returns.  
These assessments are, as always, subject to the disclaimer provided below.  
 
Cautionary note regarding forward-looking statements  
The statements contained herein may include prospects, statements of future expectations and other forward-
looking statements that are based on management's current views and assumptions and involve known and 
unknown risks and uncertainties. Actual results, performance or events may differ materially from those 
expressed or implied in such forward-looking statements.  
Such deviations may arise due to, without limitation, (i) changes of the general economic conditions and 
competitive situation, particularly in the Allianz Group's core business and core markets, (ii) performance of 
financial markets (particularly market volatility, liquidity and credit events), (iii) frequency and severity of insured 
loss events, including from natural catastrophes, and the development of loss expenses, (iv) mortality and 
morbidity levels and trends, (v) persistency levels, (vi) particularly in the banking business, the extent of credit 
defaults, (vii) interest rate levels, (viii) currency exchange rates including the euro/US-dollar exchange rate, (ix) 
changes in laws and regulations, including tax regulations, (x) the impact of acquisitions, including related 
integration issues, and reorganization measures, and (xi) general competitive factors, in each case on a local, 
regional, national and/or global basis. Many of these factors may be more likely to occur, or more pronounced, as 
a result of terrorist activities and their consequences.  
 
No duty to update  
The company assumes no obligation to update any information or forward-looking statement contained herein, 
save for any information required to be disclosed by law. 
 
 
 
 
 


