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Insurance markets: 80% of growth comes 
from emerging economies 

 Global insurance premiums increase in 2017 by 3.7% to 3.66 trillion 
euros 

 Property-casualty grows by 5.0%, almost twice as fast as life  

 After a lost decade, premium growth should return to pre-crisis level –
China is set to become the biggest market worldwide 

 
According to projections by Allianz Research, the global premium volume last year rose to a 
new record sum of 3.66 trillion euros (excluding health insurance). Compared to 2016, the 
nominal increase adjusted for exchange rate effects is 3.7%. Although the growth rate of 
premium income accelerated slightly compared to the previous year (+ 2.9%), it lagged be-
hind the expansion of economic activity (+ 5.9% nominal growth) for the second year in a 
row. Insurance penetration (premiums as a percentage of GDP) has thus fallen to 5.5% – the 
lowest value in the last 30 years. At the beginning of the millennium, before the great finan-
cial crisis, this figure was on average one full percentage point higher. "It is actually a para-
doxical situation," commented Michael Heise, Chief Economist of Allianz SE. "On the one 
hand, the risks in the world are constantly increasing – just think of climate, demography, 
cyber or politics – but on the other hand, people worldwide are spending an ever smaller 
proportion of their income on insurance. A great joint effort by politics and industry is needed 
to close this 'protection gap'." 
 
Property-casualty set the tone last year: At 5.0%, it not only grew almost twice as fast as life 
insurance in 2017, but also recorded the largest increase since 2012. Almost all regions con-
tributed to the positive premium development; nevertheless, the growth discrepancy between 
emerging and industrialized countries remains striking: while premiums in the former soared 
by 11.6%, mature markets only managed an increase of 3.5%. Western Europe, however, is 
also lagging significantly behind this figure: premium growth in 2017 reached only 2.0% – but 
still the second highest value since 2007; in the previous year, the Western European mar-
kets recorded zero growth. 
 
The significantly lower global growth in life insurance premiums in 2017 (+2.8%) is primarily 
due to the still weak development in Western Europe, where almost 30% of global premium 
income is written. After a minus of 2.2% in 2016, there still is a red zero in 2017. At the end 
of last year, the regional premium volume was thus still almost 5% below the pre-crisis peak 
in 2007; insurance penetration fell from 5.6% to 4.4% during this period. "Although the life 
insurance markets have become significantly more volatile in recent years, the trend is clear 
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– and disturbing," commented Michaela Grimm, economist at Allianz Research. "While the 
unrelenting demographic change leaves no doubt about the necessity of private provision, 
long-term savings efforts are obviously decreasing. The severe economic crisis in many Eu-
ropean countries is certainly one reason for this. But the ECB's low-interest policy also plays 
an inglorious role here. It is therefore time to exit the crisis mode – in the interest of the 
younger generation, which will be much more dependent on private reserves in old age than 
the current generation of pensioners." 
 
Some other developed economies also experienced declines in premiums in 2017, for ex-
ample, Australia (-18.2%), Japan (-11.3%) or South Korea (-4.9%). Overall, therefore, premi-
um income in life insurance in industrialized countries shrank by 0.5% in 2017. The emerging 
markets, on the other hand, increased their premiums by a total of 17.2%. In particular, one 
country stood out: China. Of the approximately 60 billion euros in additional premiums in life, 
around 80% were attributable to the Chinese market. In both lines combined, last year's 
global premium growth totaled just under 130 billion euros. Emerging markets accounted for 
almost 80% of the increase, with China accounting for two-thirds of this. 
 
Allianz Research expects the insurance markets to continue to recover in the future. After 
global premium growth disappointed since the financial crisis with a nominal rate of just over 
3% p.a., growth should accelerate to around 6% in the next decade – almost reaching the 
pre-crisis pace. This upturn reflects more stable economic growth as well as higher inflation 
and interest rates. This development is particularly pronounced in industrialized countries, 
not least in Western Europe: after zero growth of the last ten years, premiums should in-
crease again in the future by an average of just under 3% per year. The life line of business 
(+6.4% p.a.) should again grow somewhat faster on a global level than the property-casualty 
line of business (+5.4% p.a.). The shift in weight towards the emerging markets will continue 
unabated in the coming years. At the end of the 2020s, around 40% of global premium in-
come should be written in this country group; 10 years ago, this figure was still below 10%. 
At the top, there will be a historic change of guard: China will overtake the USA as the largest 
insurance market. Today, the USA still dominates without restriction: With 1.1 trillion euros or 
just over 30% of global premium income, it is still the largest insurance market worldwide, far 
ahead of the number two, China, with around 420 billion euros. "Long-term forecasts are 
currently particularly difficult, the insurance markets are undergoing fundamental change," 
said Kathrin Brandmeir, economist at Allianz Research. "However, from our point of view, 
this disruption also offers great opportunities. With new technologies, insurance cover can be 
made accessible and tangible for more people, and insurance products can become more 
attractive. If we succeed in getting customers so enthusiastic about insurance that they again 
spend as much of their income on insurance cover as they did before the crisis, global pre-
miums could be about 1 trillion euros higher at the end of the next decade than in our base-
line scenario.” 
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Insurance premiums in property-casualty and life* 
 

 EUR bn Annual growth rate in % 

 2007 2017 2017 2018-28 

Western Europe 970 972 0.5 2.8 
North America 977 1201 3.9 3.7 
Japan 282 319 -8.7 3.2 
China 87 422 19.6 12.9 
Asia ex JP&CHN 217 451 7.0 8.8 
Eastern Europe 33 59 9.5 7.4 
Latin America 33 116 6.6 9.9 
Others 82 121 -1.1 5.8 

World 2681 3660 3.7 6.0 

 
Insurance markets by premiums per capita* 
 

 Country Premiums per capita in Euro 

1 Switzerland 4923 
2 Denmark 4671 
3 Singapore 4188 
4 Taiwan 3970 
5 Norway 3481 
6 USA 3443 
7 Sweden 3305 
8 Great Britain 3271 
9 France 3025 
10 South Korea 2940 
   
17 Germany 1878 
   
35 China 299 
*based on 2017 exchange rates 

 
Munich, April 26, 2018 
 
The interactive “Allianz Global Insurance Map” can be found here: 
https://www.allianz.com/en/economic_research/research_data/global-insurance-map/ 
 
 
For further information please contact: 
 
Dr. Lorenz Weimann  Tel. +49.89.3800-16891 
  

https://www.allianz.com/en/economic_research/research_data/global-insurance-map/
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ABOUT ALLIANZ  

The Allianz Group is one of the world's leading insurers and asset managers with more than 86  million 

retail and corporate customers. Allianz customers benefit  from a broad range of personal and corporate 

insurance services, ranging from property, life and health insurance to assistance services to credit i n-

surance and global business insurance. Allianz is one of the world’s largest investors, managing over 

650 billion euros on behalf of its insurance customers while our asset managers Allianz Global Investors 

and PIMCO manage an additional 1.4 trillion euros of third-party assets. Thanks to our systematic inte-

gration of ecological and social criteria in our business processes and investment decisions, we hold the 

leading position for insurers in the Dow Jones Sustainability Index. In 2017, over 140,000  employees in 

more than 70 countries achieved total revenue of 126 billion euros and an operating profit of 11 billion 

euros for the group. 

These assessments are, as always, subject to the disclaimer provided below.  

FORWARD-LOOKING STATEMENTS 

The statements contained herein may include prospects, statements of future expectations and other 

forward-looking statements that are based on management's current views and assumptions and involve 

known and unknown risks and uncertainties. Actual results, performance or events may differ materially 

from those expressed or implied in such forward-looking statements.  

Such deviations may arise due to, without limitation, (i) changes of the general economic conditions and 

competitive situation, particularly in the Allianz Group's core business and core markets, (ii) perfo r-

mance of financial markets (particularly market volatility, liquidity and credit events), (iii) frequency 

and severity of insured loss events, including from natural catastrophes, and the development of loss 

expenses, (iv) mortality and morbidity levels and trends, (v) persistency levels, (vi) particularly in the 

banking business, the extent of credit defaults, (vii) interest rate levels, (viii) currency exchange rates 

including the EUR/USD exchange rate, (ix) changes in laws and regulations, including tax regulations, (x) 

the impact of acquisitions, including related integration issues, and reorganization measures, and (xi) 

general competitive factors, in each case on a local, regional, national and/or global basis. Many of these 

factors may be more likely to occur, or more pronounced, as a result of terrorist activ ities and their con-

sequences.  

NO DUTY TO UPDATE 

The company assumes no obligation to update any information or forward -looking statement contained 

herein, save for any information required to be disclosed by law.  

 


