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Allianz signs naming rights agreement 
with Juventus Football Club for Turin 
stadium 
 

 Juventus Football Club’s Turin stadium will be rebranded as ‘Allianz 

Stadium’ until 2023, spanning over six soccer seasons 

 The 355,000 square meter stadium has a capacity of over 41,500 

seats 

 The agreement takes the number of Allianz stadiums across the 

world to seven 
 

Munich, Milan, June 1, 2017: Allianz Italy has signed an agreement to rebrand Juventus 

stadium with the renowned Juventus Football Club and Lagardère Sports Group, which 

currently holds the naming rights for the Turin stadium owned by Juventus. 

Under the agreement, the stadium in the Piedmont capital will be rebranded as ‘Allianz 

Stadium’ from July 1, 2017 to June 30, 2023, spanning over six soccer seasons. 

Sergio Balbinot, Member of the Board of Management at Allianz SE, said: “As Allianz, we 

are particularly satisfied with this arrangement, as this unique stadium is one of the 

established hubs in the soccer world. In this venue, Juventus, a team that has boasted an 

extraordinary series of successes, plays against all major Italian and foreign teams, of which 

have huge followings all around the world. Allianz, on the other hand, is one of the largest 

insurers and asset managers globally, serving over 86 million clients. The Allianz Stadium in 

Turin, therefore, is a natural meeting point between such a venue of excellence and a brand 

like Allianz.” 

The 355,000-square-meter stadium in Turin, famous for its Italian design and top notch 

quality standards, is joining the global Allianz family of prestigious stadiums that includes the 

Allianz Arena in Munich, the Allianz Stadium in Sydney, the Allianz Park in London, the 

Allianz Riviera in Nice, the Allianz Parque in Sao Paulo and the Allianz Stadion in Vienna.   

“It’s with great pleasure that we welcome Allianz into our family of partners for something 

very special – the naming of our home,” declared Giorgio Ricci, Head of Global 

Partnerships and Corporate Revenues at Juventus. “The arrival of global insurance giant 
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Allianz underscores the international dimension and top rank of Juventus. Since its 

inauguration in 2011, our stadium has played a significant role in writing history with six 

Scudetto titles celebrated within its walls. Our ambition is to work hand in hand with Allianz 

for the benefit of our supporters, as with the other partners who have helped transform the 

stadium into a theater where every match is a show and a welcoming place for families.” 

Sport is a universal language that brings together people from all walks of life and across 

regions. It embodies Allianz’s core principles of not only healthy competition and excellence, 

but also diversity and social inclusion.  

Jean-Marc Pailhol, Head of Group Market Management and Distribution at Allianz SE, said: 

“The ‘Allianz Stadium’ will quickly become a powerful embodiment of our brand and an 

element of pride for our stakeholders. We continue to forge successful partnerships with 

sports organizations that share our values and enable us to capture the emotional spirit of 

our business and inspire millions of people globally with extraordinary human stories through 

sport and innovation.” 

The Turin stadium was inaugurated by Juventus Football Club in 2011. It has a capacity of 

over 41,500 seats, with 4,000 premium seats, 62 sky boxes and 8 business areas. The 

surrounding area of the stadium is over 110,000 square meters, and includes shopping and 

entertainment areas, the Juventus Museum, 31 bars, two children's playgrounds,                

10 Juventus stores and 4,000 car parking spaces offering visitors a well-rounded experience. 

Since its opening, the stadium has hosted over 6 million visitors.  

 

For further information please contact: 
 
Bettina Sattler   Tel. +49 89 3800 16048, e-mail: bettina.sattler@allianz.com 
Daniela Markovic  Tel. +49 89 3800 2063, e-mail: daniela.markovic@allianz.com 
 
 

About Allianz  

The Allianz Group is one of the world's leading insurers and asset managers with more than 86 million retail 

and corporate customers. Allianz customers benefit from a broad range of personal and corporate insurance 

services, ranging from property, life and health insurance to assistance services to credit insurance and global 

business insurance. Allianz is one of the world’s largest investors, managing over 650 billion euros on behalf 

of its insurance customers while our asset managers Allianz Global Investors and PIMCO manage an 

additional 1.3 trillion euros of third-party assets. Thanks to our systematic integration of ecological and social 

criteria in our business processes and investment decisions, we hold a leading position in the Dow Jones 

Sustainability Index. In 2016, over 140,000 employees in more than 70 countries achieved total revenue of 

122 billion euros and an operating profit of 11 billion euros for the group. 

In Italy, the Group’s second largest insurance market, Allianz serves 7,2 million customers. 

 

These assessments are, as always, subject to the disclaimer provided below. 

 

Cautionary note regarding forward-looking statements 

The statements contained herein may include prospects, statements of future expectations and other forward-

looking statements that are based on management's current views and assumptions and involve known and 
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unknown risks and uncertainties. Actual results, performance or events may differ materially from those 

expressed or implied in such forward-looking statements.  

 

Such deviations may arise due to, without limitation, (i) changes of the general economic conditions and 

competitive situation, particularly in the Allianz Group's core business and core markets, (ii) performance of 

financial markets (particularly market volatility, liquidity and credit events), (iii) frequency and severity of 

insured loss events, including from natural catastrophes, and the development of loss expenses, (iv) mortality 

and morbidity levels and trends, (v) persistency levels, (vi) particularly in the banking business, the extent of 

credit defaults, (vii) interest rate levels, (viii) currency exchange rates including the euro/US-dollar exchange 

rate, (ix) changes in laws and regulations, including tax regulations, (x) the impact of acquisitions, including 

related integration issues, and reorganization measures, and (xi) general competitive factors, in each case on 

a local, regional, national and/or global basis. Many of these factors may be more likely to occur, or more 

pronounced, as a result of terrorist activities and their consequences.  

 

No duty to update 

The company assumes no obligation to update any information or forward-looking statement contained herein, 

save for any information required to be disclosed by law.  

 

 
 
 
 
 
 

 


