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Sex and the city: surprising urban mini baby boom happening
· Cities may be unfairly labelled “fertility traps”

· New research shows that the birth rate in 41 major European and US cities is actually 7 percent higher than the national average of the respective country

· Even people in cities with the highest cost of living are having more babies, including Stockholm London and New York 
· Solutions like the “Allianz nurse” in Turkey to serve urban parents’ needs

“Sex and the city” takes on a new meaning as research indicates: While urbanization has historically been linked to lower birth rates, research is dispelling the myth of cities as fertility traps. A recent study (http://projectm-online.com/app/uploads/PROJECTM-Fertility-and-Cities-Demography-Special.pdf) from Allianz International Pensions, the insurer’s demographics and pensions think tank, found that the birth rate in 41 major European and US cities is on average actually 7 percent higher than the national average of the respective country.
“Surprisingly, cities with some of the highest living and housing expenses also show an excess birth rate compared to the national average,” said Brigitte Miksa, Head of International Pensions. These include Oslo (+16 percent), Copenhagen (+14 percent), Stockholm (+13 percent), London (+8 percent), New York City (+5 percent) and Munich (+5 percent). This recent evidence indicating that cities in developed countries are experiencing a “mini baby boom” is contrary to the global trend of dramatically decreasing fertility rates.

“Better job opportunities, ‘Brangelina-effect’ and easier access to childcare” 

Cities experienced unprecedented growth in recent decades (compare: http://bit.ly/riskpulse). Some demographers believe that the conditions that draw people to cities, such as increased access to education, better employment for women and family planning options, could also be linked to the global decline of fertility rates. But some of them might also be a reason for just the opposite.

Miksa: "According to our research, drivers for the fertility increase in some cities include better opportunities for jobs that offer work-life balance and more comprehensive infrastructure with easier access to childcare. People in cities also tend

to be more highly educated and therefore generally earn more money, which can offset the high costs of housing. There might be also shifting attitudes towards parenthood among affluent couples.” What the experts also observe in their data is the so-called “Brangelina effect”: Children tend to be status symbols, their parents are happy to show that they can afford many of them. This phenomenon is termed after actors Angelina Jolie and Brad Pitt, who have six children. 
Still no cure-all for issues faced by aging societies


In this study of fertility in cities in Europe and the United States, birth rates were calculated and compared with national birthrates.* The list studied includes European capitals and cities with more than one million inhabitants. Researchers found that the higher fertility pattern transcends borders: Lisbon (+50 percent), Bratislava (+31 percent) and Birmingham (+17 percent) lead the list of cities studied in terms of excess birth rate. In the US, the adjusted birth rate for New York City was 5 percent higher compared with the national average; in Chicago it was 3 percent, and in Dallas 17 percent. 
However, the Allianz researchers also caution that while a city baby boom is a demographic plus, it isn’t a panacea for the issues faced by aging societies. Of the cities surveyed, only Dallas and Birmingham have fertility rates of 2.1 children per woman, the number considered necessary for one generation to replace itself without immigration. Five other cities – Brussels, Stockholm, Oslo, London and New York City – have fertility levels just below the replacement rate. What this means, according to Miksa, is that “countries will still need to find other ways to sustain their populations and fund their public services and pensions systems.” 

What does this mean for Allianz?

The trend might trigger a need for additional solutions which support young parents in urban areas. Although not part of the survey, Turkey with its so-called “Allianz-nurse-service” serves as an example for what insurance companies can do: Young parents who are insured with Allianz Turkey get a visit from an Allianz nurse who provides them with advice free of charge. What does the baby need? What can we do to help? One of the Turkish employees who had become a father himself came up with the idea after speaking to a customer on the phone. The young mother on the other end of the phone was describing some of the problems she was encountering in her day-to-day life and he could see exactly where she was coming from. "I don't understand my insurance policy. What exactly do I have to do next?" The phone call soon turned into a very personal discussion and the direct input from the customer ended up giving rise to the Allianz baby concept.

*See the full report for a description of the methodology.
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About Allianz

Together with its customers and sales partners, Allianz is one of the strongest financial communities. More than 85 million private and corporate customers insured by Allianz rely on its knowledge, global reach, capital strength and solidity to help them make the most of financial opportunities and to avoid and safeguard themselves against risks. In 2015, around 142,000 employees in over 70 countries achieved total revenues of 125.2 billion euros and an operating profit of 10.7 billion euros. Benefits for our customers reached 107.4 billion euros.

This business success with insurance, asset management and assistance services is based increasingly on customer demand for crisis-proof financial solutions for an aging society and the challenges of climate change. Transparency and integrity are key components of sustainable corporate governance at Allianz SE.

Cautionary note regarding forward-looking statements

The statements contained herein may include prospects, statements of future expectations and other forward-looking statements that are based on management's current views and assumptions and involve known and unknown risks and uncertainties. Actual results, performance or events may differ materially from those expressed or implied in such forward-looking statements. 

Such deviations may arise due to, without limitation, (i) changes of the general economic conditions and competitive situation, particularly in the Allianz Group's core business and core markets, (ii) performance of financial markets (particularly market volatility, liquidity and credit events), (iii) frequency and severity of insured loss events, including from natural catastrophes, and the development of loss expenses, (iv) mortality and morbidity levels and trends, (v) persistency levels, (vi) particularly in the banking business, the extent of credit defaults, (vii) interest rate levels, (viii) currency exchange rates including the euro/US-dollar exchange rate, (ix) changes in laws and regulations, including tax regulations, (x) the impact of acquisitions, including related integration issues, and reorganization measures, and (xi) general competitive factors, in each case on a local, regional, national and/or global basis. Many of these factors may be more likely to occur, or more pronounced, as a result of terrorist activities and their consequences. 

No duty to update

The company assumes no obligation to update any information or forward-looking statement contained herein, save for any information required to be disclosed by law. 
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