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Allianz to become Worldwide Olympic 
Insurance Partner 
 Olympic Movement joins forces with Allianz as trusted partner. 

 Ambition to use the power of sport to connect with new audiences 

via digital channels. 
 
Munich, September 18, 2018 

The International Olympic Committee (IOC) and Allianz today announced that the insurer will 
join the “Worldwide Olympic Partner” (TOP) Programme in 2021. 

Through this sponsorship agreement, Allianz will work with the IOC to provide innovative and 
integrated insurance solutions to support the Olympic Movement, including the Organising 
Committees of the Olympic Games, with the ambition of providing those insurance solutions 
to the National Olympic Committees around the world and their Olympic teams and athletes. 
The support will include existing products, such as fleet and property & casualty insurance, 
but also insurance solutions for future products and services, driven by technological 
changes. The partnership will run from 2021 through to 2028. 

The ambition of both partners is to use the power of sport to connect with new audiences via 
digital channels, including the Olympic Channel. Engaging with the next generation in their 
preferred way gives Allianz the opportunity to cover their insurance needs.  
 
Having supported the International Paralympic Committee since 2006, most recently as an 
international partner, Allianz will also become a “Worldwide Paralympic Partner” from 2021 
as part of this agreement. 
 
IOC President Thomas Bach said: “This new partnership demonstrates the global appeal and 
strength of the Olympic Movement, and we are delighted to be working together in the long 
term with Allianz to support sport around the world. Allianz has built a global business 
founded on trust. With this partnership, together we are building a foundation based on 
mutual trust. Allianz also has a strong sporting heritage and, in line with the Olympic Agenda 
2020, we share a digital ambition of connecting with young people around the world to 
promote the Olympic values and the power of sport.” 

Allianz CEO Oliver Bäte said: “I am thrilled that we are joining a global community of athletes 
and people enthusiastic about sport and team work – in addition to our existing strong 
partnership with the International Paralympic Committee (IPC). Through the IOC’s digital and 
social channels, we can connect with more people than ever before and offer them our 
expertise in insurance. We believe the world is a better place when people have the courage 
to leave differences behind and stand together to achieve better outcomes for themselves 
and for the societies they live in.” 

https://www.olympicchannel.com/
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Tsunekazu Takeda, the IOC’s Marketing Commission Chair, said: “We are delighted to 
announce this new partnership with one of the world’s leading companies in its field, and we 
look forward to beginning a new, exciting journey together.”  

Jean-Marc Pailhol, Head of Group Market Management and Distribution at Allianz SE, 
added: “As a world-leading insurer, Allianz is directly embedded in all the great events which 
make and transform our global society. That is why becoming the Worldwide TOP Partner in 
the insurance category of the IOC and the IPC is important for us. We will work together to 
take both teams to the next level – digitally, commercially and globally. We’re excited about 
the opportunity to move Allianz into new markets, as well as strengthening our position in 
existing territories. Together with the IOC and the IPC, this is a perfect way to share our 
passion for sport and the social, physical and mental benefits it brings to humanity.” 

 
The sponsorship period will cover the Olympic Winter Games Beijing 2022, the Olympic 
Games Paris 2024, the Olympic Winter Games 2026 and the Olympic Games LA 2028. In 
China, France and Spain, Allianz will already have marketing rights from 2019 onwards. 
 
In March 2018, the IOC and IPC established a long-term partnership between the two 
organisations through to 2032. As part of this agreement, from 2021 onwards all Worldwide 
TOP Partners will also be Partners of the IPC and the Paralympic Games. 
 
For further information please contact: 
 
Allianz: Anja Rechenberg    Tel. +49 89 3800 4511, e-mail: anja.rechenberg@allianz.com 
 
IOC: 
 
The International Olympic Committee is a not-for-profit independent international 
organisation made up of volunteers, which is committed to building a better world through 
sport. It redistributes more than 90 per cent of its income to the wider sporting movement, 
which means that every day the equivalent of 3.4 million US dollars goes to help athletes and 
sports organisations at all levels around the world. 

For more information, please contact the IOC Media Relations Team:  
Tel: +41 21 621 6000, email: pressoffice@olympic.org, or visit our web site at 
www.olympic.org. 

 
About Allianz 

The Allianz Group is one of the world's leading insurers and asset managers with more than 88 million retail and 

corporate customers. Allianz customers benefit from a broad range of personal and corporate insurance services, 

ranging from property, life and health insurance to assistance services to credit insurance and global business 

insurance. Allianz is one of the world’s largest investors, managing over 650 billion euros on behalf of its 

insurance customers while our asset managers Allianz Global Investors and PIMCO manage an additional 

1.4 trillion euros of third-party assets. Thanks to our systematic integration of ecological and social criteria in our 

business processes and investment decisions, we hold the leading position for insurers in the Dow Jones 

Sustainability Index. In 2017, over 140,000 employees in more than 70 countries achieved total revenue of 

126 billion euros and an operating profit of 11 billion euros for the group. 

 

These assessments are, as always, subject to the disclaimer provided below.  

https://www.olympic.org/news/ioc-and-ipc-to-partner-until-2032
https://www.olympic.org/news/ioc-and-ipc-to-partner-until-2032
mailto:anja.rechenberg@allianz.com
mailto:pressoffice@olympic.org
http://www.olympic.org/
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Cautionary note regarding forward-looking statements 

The statements contained herein may include prospects, statements of future expectations and other forward-

looking statements that are based on management's current views and assumptions and involve known and 

unknown risks and uncertainties. Actual results, performance or events may differ materially from those 

expressed or implied in such forward-looking statements.  

 

Such deviations may arise due to, without limitation, (i) changes of the general economic conditions and 

competitive situation, particularly in the Allianz Group's core business and core markets, (ii) performance of 

financial markets (particularly market volatility, liquidity and credit events), (iii) frequency and severity of 

insured loss events, including from natural catastrophes, and the development of loss expenses, (iv) mortality 

and morbidity levels and trends, (v) persistency levels, (vi) particularly in the banking business, the extent of 

credit defaults, (vii) interest rate levels, (viii) currency exchange rates including the EUR/USD  exchange rate, 

(ix) changes in laws and regulations, including tax regulations, (x) the impact of acquisitions, including related 

integration issues, and reorganization measures, and (xi) general competitive factors, in each case on a local, 

regional, national and/or global basis. Many of these factors may be more likely to occur, or more pronounced, 

as a result of terrorist activities and their consequences.  

 

No duty to update 

The company assumes no obligation to update any information or forward-looking statement contained herein, 

save for any information required to be disclosed by law.  

 

Privacy Note 

Allianz SE is committed to protecting your personal data. Find out more in our Privacy Statement at 
https://www.allianz.com/en/info/privacy-statement/ 
 

 

Follow the IOC 
 
Broadcast quality footage 

The IOC Newsroom: http://iocnewsroom.com/ 

Videos 

YouTube: www.youtube.com/iocmedia 

Photos 

For an extensive selection of photos available shortly after each event, please follow us on 
Flickr. 

To request archive photos and footage, please contact our Images team at: 
images@olympic.org. 

Social media 

For up-to-the-minute information on the IOC and regular updates, please follow us on 
Twitter, Facebook and YouTube. 
 
Follow Allianz  
 
Facebook, Twitter, YouTube and Instagram. 
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