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Allianz X Invests $96.6 Million in Leading 
Digital Microinsurer BIMA 

 

• Allianz becomes BIMA’s largest strategic shareholder 

• The transaction strengthens Allianz’s position in emerging markets and support of 

digital businesses 

• BIMA’s award-winning tech platform provides low-income families with access to 

innovative insurance products in 14 emerging markets worldwide 

 
MUNICH, December 19, 2017 – Allianz X, the digital investment unit of the Allianz Group, 
announced today a $96.6 million investment in BIMA, a leading digital microinsurer utilizing 
mobile technology to serve low-income customers in Africa, Asia and Latin America. Allianz 
becomes BIMA’s sole insurance shareholder and the largest strategic shareholder overall.  

“Our investment in BIMA underscores Allianz’s commitment to digitalization, supporting the 
growth strategy of the Group in emerging economies, as well as enabling us to serve the so-
called 'next billion customers',” said Oliver Bäte, CEO of Allianz SE. 
 
BIMA’s proprietary technology delivers affordable insurance and health products to emerging 
markets customers who need them but cannot access them through traditional channels. 
Their business combines mobile technology, partnerships with mobile operators and a 
dedicated 3,500-person salesforce to achieve scale and profitability.  
 
“The strategic investment in BIMA contributes to the digital transformation of the Allianz 
Group and our commitment to emerging markets,” said Nazim Cetin, CEO of Allianz X. “I am 
thrilled to work with colleagues who have such entrepreneurial spirit and look forward to our 
collaboration.” 
  
“Allianz’s participation in BIMA provides an ability for us to deepen our emerging markets 
footprint and use the latest technologies to distribute insurance products to customers who 
need it most,” said Coenraad Vrolijk, Regional CEO of Allianz Africa. 
  
Since launching in 2010, BIMA has scaled operations in 14 countries on three continents and 
has 24 million registered customers to date. Allianz’s investment will allow the company to 
continue its rapid growth trajectory by harnessing soaring mobile penetration in emerging 
markets and deliver against an ambition to reach 1 billion consumers.  
  
BIMA founder and CEO Gustaf Agartson said, “We are very excited to have Allianz as a 
shareholder. Allianz is the perfect insurance partner and investor for BIMA because of their 
strong commitment to emerging markets and overlapping footprint. This investment will allow 
us to continue our journey to innovate, scale existing as well as new markets, and retain our 
place as the emerging market InsurTech leader. Allianz’s significant expertise and 
knowledge in the insurance space will enable BIMA to further improve our product portfolio 
and provide valuable products to the emerging market consumers.” 
 
For further information please contact: 
Danielle Dias Coutinho  phone +49 89 7699 63402, e-mail: d.coutinho@allianzx.com 
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ABOUT BIMA 
BIMA uses mobile technology to deliver affordable insurance and health products to underserved 
consumers in emerging markets and families who cannot access these vital products through 
traditional channels.  
  
BIMA’s technology platforms create a paperless experience and enable scale, while the agent force 
distributes products and provides customer education. This tech-enabled approach is the key to 
BIMA’s growth, reaching 24 million subscribers in 14 markets across Africa, Asia and Latin America. 
BIMA proves that it is possible to service the bottom of the pyramid profitability and sustainably. 
  
BIMA works with mobile operators, banks and microfinance institutions as well as a growing range of 
corporates. All partners share BIMA’s mission to reach underserved consumers, with 93% of the 
global customer base living on less than $10 per day and 75% accessing insurance for the first time. 
 
  
ABOUT ALLIANZ X 
Allianz X is the digital investment unit of the Allianz Group, one of the world's leading insurers and 
asset managers, and part of the Group’s Single Digital Agenda. Allianz X invests in digital growth 
companies that are part of our ecosystems related to insurance: Mobility, Connected Property, 
Connected Health, Wealth Management & Retirement, and Data Intelligence & Cybersecurity. We 
provide an interface between portfolio companies and the digital ecosystem within Allianz as well as 
drive innovation across Allianz’s operating entities and global lines of business. 
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These assessments are, as always, subject to the disclaimer provided below. 

 

Cautionary note regarding forward-looking statements 

The statements contained herein may include prospects, statements of future expectations and other forward-

looking statements that are based on management's current views and assumptions and involve known and 

unknown risks and uncertainties. Actual results, performance or events may differ materially from those 

expressed or implied in such forward-looking statements.  

 

Such deviations may arise due to, without limitation, (i) changes of the general economic conditions and 

competitive situation, particularly in the Allianz Group's core business and core markets, (ii) performance of 

financial markets (particularly market volatility, liquidity and credit events), (iii) frequency and severity of 

insured loss events, including from natural catastrophes, and the development of loss expenses, (iv) mortality 

and morbidity levels and trends, (v) persistency levels, (vi) particularly in the banking business, the extent of 

credit defaults, (vii) interest rate levels, (viii) currency exchange rates including the euro/US-dollar exchange 

rate, (ix) changes in laws and regulations, including tax regulations, (x) the impact of acquisitions, including 

related integration issues, and reorganization measures, and (xi) general competitive factors, in each case on 

a local, regional, national and/or global basis. Many of these factors may be more likely to occur, or more 

pronounced, as a result of terrorist activities and their consequences.  

 

No duty to update 

The company assumes no obligation to update any information or forward-looking statement contained herein, 

save for any information required to be disclosed by law. 


