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Preface

OLIVER BÄTE 
Chairman of the Board  
of Management

Ladies and Gentlemen,
 
In this second edition of our French-German mood study, we aim to once again take the pulse 
of the people of Germany and France, inspired by Chancellor Adenauer: “European unity  
was a dream of a few people. It became a hope for many. Today it is a necessity for all of us.” 
Recent events have indeed strengthened mutual awareness – and hopefully cohesion: in 
Germany, interest in developments in France grew from 39 percent to 59 percent in the last 
two years. In France, interest in German developments grew from 38 percent to 48 percent. 
2017 is a pivotal year for both our countries – high time indeed to renew and strengthen the 
French-German economic partnership.

Personally, I have three takeaways from this study. First, though Germans are considerably 
more optimistic than the French about the economy and its prospects, there is no room for 
complacency. Fighting inequalities, investing in education, securing the pension system, and 
combating insecurity are high on the agenda for all. Secondly, the economic environment  
of the last few years has clearly influenced confidence in the system and attitudes towards 
globalization: one in two Frenchmen believes globalization is damaging – the figure is only 
one in ten in Germany. Yet half of the French respondents are ready to embark on far-reach-
ing reform: The moment is ripe. Lastly, 74 percent of the Germans and 80 percent of the 
French believe that fundamental reforms are needed in the European Union, a clear call for 
action by all, including those of us at Allianz.

“Make men work together to show them that beyond their differences and geographical 
boundaries there lies a common interest,” said Jean Monnet, another founding father of 
Europe. We at Allianz also believe that Germany and France are intertwined and essential to 
one another. For our part, we will continue to do what we have done for 125 years, on both 
sides of the Rhine: offer protection against the many risks in life, support wealth creation and 
economic security with innovative pension and life insurance products, and put our capital  
to good use in creating sustainable growth.

 
Sincerely yours, 
 
 
 
 
 
Oliver Bäte
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Following Great Britain’s decision to leave the EU, the future of the EU depends more
than ever on the strength, orientation, and relations of Germany and France. Today, the
two countries find themselves in very different situations. Germany is shaped by an
ongoing economic upswing that began more than ten years ago, boosting the labor
market and improving the material situation of broad swaths of the population. In
contrast, France is struggling with a high unemployment rate and the difficulties entailed  
in implementing the necessary reforms – a situation that resembles the position in which 
Germany found itself between the late 1990s and the first few years of the past decade.  
The different situation in Germany and France has a clear impact on the mood in both 
countries, on the citizens’ optimism for the future, their confidence in the political and 
economic system, their attitude towards globalization, and their assessments of Europe’s 
prospects for the future. 

A comparative analysis was already completed in both countries in 2015 based on the 
findings of representative surveys of the German and French populations. The investigation 
showed how deeply the French citizens’ confidence in the political and economic system  
had been shaken by a prolonged phase of economic weakness. The present Allianz Study 
2017, which was completed by Institut für Demoskopie Allensbach on behalf of Allianz SE, 
shows that in the view of the French population, there has been no improvement whatsoever 
over the past two years. In Germany, there are, in part, also signs of growing dissatisfaction –  
albeit for different reasons than in France. 

Recent events have also strengthened people’s awareness of the common challenges that 
they are facing, along with heightening their interest in political events and the economic 
situation in their neighboring country. This is particularly true in Germany, where interest in 
political and economic events in France grew from 39 to 59 percent over the past two years; 
in France, the share of persons who are interested in the latest developments in Germany 
increased from 38 to 48 percent over the same period of time.

Introduction
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Germany France

2015 2017 2015 2017
% % % %

“very interested” 6 14 6 7

“somewhat” 33 45 32 41

“hardly or not at all” 60 38 62 52

Undecided 1 3 x x

100 100 100 100

x = less than 0.5 percent

39 59 38 48

The data obtained in this investigation are based on a total of 1,309 face-to-face interviews in Germany and 1,249  
in France, whereby each sample was representative of the population 16 and over. The interviews were conducted 
in Germany by Institut für Demoskopie Allensbach and in France by Kantar Public France in the time period from 
late February to mid-March 2017. The survey data and details on the sample composition are documented in the 
appendix of the present report, which is a summary of the most important findings.

Growing Interest in Their Neighbors

Question: “How interested are you in political events and the economic situation in  
Germany/France? Would you say you are ...?”

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

 Figure 3
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Growing Dissatisfaction

One of the most striking differences found between 
Germany and France two years ago was the completely 
different assessment of the pace of social change.  
Whereas the vast majority of the German population 
had the impression that they were living in a society 
characterized by dynamic change, almost two thirds 
of the French population were of the opinion that their 
society was changing only very little or practically not

at all. In the meantime, the French population’s sense  
of living in a static society has grown even more. In 
2015, 63 percent assessed the pace of social change 
as slow, as compared to 74 percent today. In contrast, 
perceptions among the German population have 
remained completely stable, with a predominant share 
of respondents saying that German society is changing 
strongly or even very strongly.

In the view of the French population, the weak pace 
of change is detrimental to the country’s future and, 
in particular, to the future prospects of the young  
generation. Assessments of these prospects are still 
significantly worse in France than in Germany. Only 
21 percent of the French population assumes that their 

country’s young generation has good prospects for 
the future, while 76 percent rate these prospects as 
dissatisfactory and, in part, even as very bad. In contrast, 
only 36 percent of all Germans fear that their country 
cannot offer the young generation any satisfactory 
prospects for the future.

The French Increasingly Feel They Are Living in a Static Society

Question: “Thinking in general of the society in Germany/France: What is your impression, 
how strongly is our society changing at present? Would you say it is changing ...”

 Figure 2

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

Germany France

2015 2017 2015 2017
% % % %

“very strongly” 22 22 7 4

“strongly” 54 54 27 19

“not so strongly” 18 18 43 49

“hardly, not at all” 2 2 20 25

Undecided, no response 4 4 3 3

100 100 100 100
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Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

At the same time, however, dissatisfaction has also  
grown in Germany over the course of the past two years. 
The vast majority of the population in France says that 
the country has changed only little on balance and that 
the insufficient changes that have taken place recently 
are predominantly negative. Although a great majority  
of Germans have the impression that they are living in 

a society that is undergoing dynamic change, the 
population’s overall assessment of the nature of these 
changes has changed substantially over the past two 
years. In the summer of 2015, just 34 percent of the 
German population stated that the changes taking 
place in the country were predominantly negative, as 
compared to 54 percent today.

Assessments of the Young Generation’s Future 
Prospects Are Still Completely Different
Question: “How do you assess the future prospects of the younger generation,  
that is, the generation of people under age 30 here in Germany/France: In your opinion, 
does this generation have very good, fairly good, fairly bad, or very bad prospects for  
the future?”

FranceGermany
 Figure 3

 5% Very good future prospects
 46% Fairly good
 32% Fairly bad
 4% Very bad
 13% Don’t know, no response

 < 0.5% Very good future prospects
 21% Fairly good
 64% Fairly bad
 12% Very bad
 3% Don’t know, no response
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This more negative assessment has nothing to do with 
economic developments or deficits, as is the case in 
France, but is instead primarily related to the issues 
of migration and domestic security. When it comes to 
these areas, concerns have grown significantly among 
the German population over the past two years, 
corroding people’s confidence in the government and 
its actions. Two years ago, 59 percent of the German
population said that one of the country’s particular 
strengths was how successfully the state protected its 
citizens from crime and terrorism. Confidence in this 
area has now declined to 39 percent. Interestingly, the 
French population’s confidence in the role played by 
the state in this area remained completely stable over 
the same period of time – despite the massive terrorist 
attacks that have occurred in France. Some 57 percent of 
the French state that how the state protects its citizens 
from crime and terrorism is one of the country’s strengths. 
This confidence is even more remarkable in view of the 
French population’s strikingly low and continually 

declining confidence in the quality of the government, 
the political stability, and the political system on the 
whole. In 2015, 16 percent of the French viewed the 
quality of government as one of the country’s strengths, 
a share that has now dropped to 10 percent. Over the 
same time period, the conviction that France is 
characterized by political stability declined from 35 to  
23 percent, while confidence in the political system fell 
from 23 to 15 percent.  
 
In Germany, confidence in the political stability and 
quality of government is also lower now than it was 
in 2015. Nevertheless, confidence still remains at a 
considerably higher level in Germany than in France.  
Hence, 72 percent of the German population now cite 
political stability as one of the country’s special strengths, 
while 62 percent also say the same about the political 
system on the whole and 39 percent about the quality 
of government.

Growing Unease in Germany

Question: “Thinking about the changes that are currently taking place in our country and  
the changes that took place in the past few years: In your view, what is predominant, the  
positive or the negative changes?”

Negative changes are predominant Figure 4

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

France

Germany

2015

34%

74%

2017

54%

72%
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At present, the French population’s confidence in  
politics and the entire political system is practically 
shattered. In Germany, dissatisfaction is voiced selec-
tively in connection with a few political areas and 
various political decisions, yet this has no appreciable 
impact on the Germans’ basic confidence in the political 
system and political stability. Opinions about which 
political goals and measures could ensure that their 
country has a bright future reveal the French popula-
tion’s concerns about the situation on the labor market. 
Nothing appears even remotely as important for the 
future of the country than reducing the unemployment 
rate: 81 percent of the French population believes this 
is especially important for the future of the country, as 
compared to only 42 percent of the German population. 
Promoting economic growth and improving conditions 
for companies are also included significantly more often 
among the French population’s priorities: 51 percent 
think it is important to promote economic growth and 

39 percent feel that conditions for companies need to 
be improved in order to ensure that the country has 
better prospects for the future. 
 
In contrast, there are some political goals and measures 
that rank considerably higher on the German population’s 
list of priorities, in comparison to those of the French 
population. This is particularly true when it comes to 
managing the refugee situation, combating right-wing 
extremist tendencies, making a determined effort to 
fight crime, integrating foreigners, and the goals of 
promoting investments by the state and reducing 
government bureaucracy. Among the German popula-
tion, 72 percent feel that managing the refugee 
situation is especially important for the country’s future, 
as compared to only 40 percent in France. Some 
48 percent of all Germans attach great importance to 
integrating foreigners as well as possible, while 
35 percent of the French population says the same. The 

In Part, Declining Confidence in the Political Sphere

Question: “Of course, every country has its strengths and weaknesses. Would you please take  
a look at these cards here: In your opinion, which of these things are good in Germany/France, 
that is, which of them tend to be one of Germany’s/France’s strengths, and which of them are  
not so good in Germany/France, which tend to be one of the country’s weaknesses?”

This is good in Germany/France: Figure 5

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

Germany France

2015 2017 2015 2017
% % % %

The political stability 81 72 35 23

The political system 62 62 23 15

How the state protects its citizens from crime 
and terrorism

59 39 57 57

The quality of government 49 39 16 10

How the citizens’ personal data and personal 
rights are protected

25 41 44 41
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refugee crisis in the year 2015 profoundly changed the 
social climate in Germany and the population’s priori-
ties. This was particularly evident during the first few 
months of the massive influx of refugees to Germany: 
between the summer and winter of 2015, concern 
about the refugee situation surged rapidly, leading 
temporarily to a sharp decline in the population’s 
optimism about the future – a similar decline has been 
observed only seven times before in the history of 
post-war Germany, most recently during the global 
economic and financial crisis of 2008 and, prior to that, 
in the wake of the terrorist attacks in New York. 

The refugee crisis in Germany has resulted in increased 
polarization in the political debate, while also strength-
ening nationalistic political forces. Consequently, a 
great majority of the German population includes 
combating right-wing extremism among the most 
important goals for ensuring the country’s future.  

Too Many Foreigners?

Question: “A question on the topic of immigration: Generally speaking, are there too many 
foreigners living in Germany/France today or aren’t there too many?”

One consequence of this development is also revealed 
by this year’s survey. In 2015, the share of the population 
that was convinced that there are too many foreigners 
living in their country was far lower in Germany than in 
France. Two years ago, 55 percent of the French 
population and 42 percent of the Germans felt this was 
the case. In the meantime, the situation is practically 
reversed: 51 percent of the German population is 
currently convinced that there are too many foreigners 
in Germany. Interestingly, the share of persons who 
share this sentiment in France has declined significantly.

Priorities to which the populations in both countries 
attach great importance include securing the pension 
system and improving the educational system, along 
with reducing differences based on social class and 
successfully implementing counterterrorism measures.

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

2015 2017

Germany

France42% 

55%

43%

51%

Too many foreigners? Figure 6
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Different Priorities

Question: “Of course, people have different opinions about what is important in order for Ger-
many/France to progress, to ensure that Germany/France has a bright future. Here are  
some things that could be important for Germany’s/France’s future. Which of them would  
you say too?”

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

Figure 7

Political efforts to confront these challenges are, in 
some cases, deemed inadequate. For instance, the 
majority of the German population considers efforts 
to reduce social differences insufficient, while just 
under half of the population feels that greater efforts 

are needed to improve the educational system, fight 
crime, and ensure the pension system. In contrast, the 
French population primarily views policymakers’ efforts 
to reduce the unemployment rate as insufficient. 

Narrowing the gap between rich and poor

Securing the pension system

Making a determined effort to fight crime

Managing the refugee situation

Successful counterterrorism measures

Improving the educational system

Combating right-wing extremism

Expanding the social safety net

Reducing bureaucracy

Integrating foreigners as well as possible

Promoting environmental and climate protection

Securing the energy supply over the long term

Fewer refugees entering the country

Reducing the unemployment rate

For the state to start investing more money again

Promoting economic growth

Reducing the national debt

Improving conditions for companies

Promoting digitalization

Prolonging working lives

  Germany          France

76
63

73
73

73
53

72
40

66
68

64
68

61
35

54
53

48
36

48
35

48
56

47
37

46
35

42
81

40
20

37
51

31
34

20
39

18
23

6
13

%



13

Areas in Which Policymakers’ Efforts Are Perceived as Deficient

Question: “And which of these points should policymakers deal with more 
intensively, where are they not doing enough?”

Figure 8

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

Almost three quarters of the French population calls 
for greater commitment in this area, as compared to 
only 23 percent in Germany. Moreover, the majority  
of the French population believes that policymakers’ 

efforts are insufficient when it comes to securing the 
pension system, improving the educational system, 
limiting social differences, and successfully combating 
terrorism.

Narrowing the gap between rich and poor

Improving the educational system

Making a determined effort to fight crime

Securing the pension system

Managing the refugee situation

Combating right-wing extremism

Fewer refugees entering the country

Successful counterterrorism measures

Reducing bureaucracy

Expanding the social safety net

Integrating foreigners as well as possible

Promoting environmental and climate protection

For the state to start investing more money again

Reducing the unemployment rate

Securing the energy supply over the long term

Reducing the national debt

Promoting economic growth

Improving conditions for companies

Promoting digitalization

Prolonging working lives

  Germany         France

60
50

48
56

48
38

46
58

42
33

37
22

36
26

36
48

35
30

34
42

30
27

27
40

24
18

23
74

21
26

20
31

13
39

10
32

10
14

3
10

%
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Completely Different Assessments  
of the Economic Situation
The main reason for the French population’s dissatisfac-
tion and their doubts about the country’s future viability 
is the unsatisfactory economic situation. As was already 
the case two years ago, the economic situation is viewed 
much more negatively in France than in Germany.  
Only 22 percent of the French assess their country’s 
economic situation positively, whereas 75 percent are 

critical and an additional 13 percent are even very 
critical. The German population assesses the situation 
completely differently: In view of the economic upturn 
that has been ongoing for over ten years, 86 percent 
assess the economic situation as good or very good,  
as compared to only 8 percent who view the situation 
critically and a mere 1 percent who are very critical.

As was found in the past, the majority of the French 
people still have little confidence that the situation 
will change appreciably in the foreseeable future.  
Some 54 percent rate their country’s future economic 
prospects negatively, while only 36 percent predict a 
positive development. In comparison to 2015, this is 
only a marginal increase in optimism: Two years ago, 
33 percent of the French population rated their country’s 
economic prospects positively, while 61 percent were 
skeptical. 

In contrast, the vast majority of Germans are convinced 
that the positive economic trend over the past years will 
continue in future. Only 13 percent of Germans are skep-
tical about the country’s economic prospects. In com-
parison to 2015, optimism in Germany has declined 
only slightly.

Figure 9

Completely Different Economic Situations

Question: “Generally speaking, how would you assess the current economic situation in 
Germany/France? Would you say the economic situation is ...” 

Base: Germany and France, population 16 and over 
Source: Allianz Monitor France-Germany 2017  © IfD Allensbach

FranceGermany

 15% Very good
 71% Fairly good
 7% Fairly bad
 1% Very bad
 6% Don’t know, no response

 < 0.5% Very good
 22% Fairly good
 62% Fairly bad
 13% Very bad
 3% Don’t know, no response
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Figure10

The Future Economic Prospects

Question: “How would you rate the economic prospects in Germany/France: In your  
opinion, are the prospects for the German/French economy in future very good, fairly good, 
fairly bad, or very bad?”

The broad majority of the German population also has 
no doubts whatsoever that Germany is a good location 
for doing business, a finding that contrasts strongly 
with the situation in France. A total of 80 percent of all 
Germans think that their country is either good or even 

very good as a business location, as compared to only 
42 percent in France. At the same time, just under half 
of the French population views their country as 
deficient when it comes to its qualities as a business 
location.

FranceGermany

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

 8% Very good economic prospects
 67% Fairly good
 12% Fairly bad
 1% Very bad
 12% Undecided, no response

 1% Very good economic prospects
 35% Fairly good
 47% Fairly bad
 7% Very bad
 10% Undecided, no response
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Germany and France as Business Locations

Question: “How would you assess Germany/France as a business location?  
As a business location, is Germany/France ...”

FranceGermany

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

 17% Very good
 63% Good
 11% Not very good
 1% Not good at all
 8% Undecided

 3% Very good
 39% Good
 37% Not very good
 11% Not good at all
 10% Undecided

Figure 11

The different economic trends and prospects also leave 
their mark on the populations’ confidence in their coun-
tries’ economic strengths. Thus, the share of people 
who consider the conditions their country offers as a 
business location to be one of its strengths is not only 
far lower in France than it is in Germany, the same also 
applies to how the economy is supported by the state, 
the competitiveness of the country’s businesses, work-
ing conditions for workers, along with the relationship 
between employers and employees. And it is precisely 
with regard to the last two points that the gap between 
the two countries has grown even larger over the past 
two years. In 2015, 58 percent of Germans and 50 per-
cent of the French viewed the working conditions for 
workers as one of their country’s strengths, as com-
pared to 56 percent of Germans and 44 percent of the 
French today. The gap has grown even greater when
it comes to assessments of the relationship between 
employers and employees: Two years ago, 47 percent 
of the German and 38 percent of the French popula-
tion cited this aspect as one of their country’s special 
strengths, as compared to 50 percent of the German 
population and only 33 percent of the French today.

In the meantime, the French population is very critical 
with respect to how the state supports the economy. 
Here, too, the gap between Germany and France has 
grown over the past two years. Currently, 63 percent of 
the German population says that one of the country’s 
special strengths is how the state supports the econo-
my in the broadest sense, an aspect that is cited by only 
19 percent in France. Interestingly, the share of people 
who cite the emphasis placed on environmental protec-
tion has declined significantly in both countries. In this 
instance as well, however, the French take a much more 
critical view than the Germans. It is only with regard to 
one economically significant point – the transportation 
infrastructure – that the French rate their country far 
better than the Germans do. With regard to this point, 
the gap between the two countries has grown markedly 
over the past two years. At present, 75 percent of the
French, as compared to only 54 percent of Germans, 
consider the transportation infrastructure to be one 
of their country’ special strengths; two years ago, the 
share who viewed this factor positively on balance was 
at 61 percent in Germany and 77 percent in France.
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In Part, Declining Confidence in Own Economic Strengths

Question: “Of course, every country has its strengths and weaknesses. Would you please  
take a look at these cards here: In your opinion, which of these things are good in Germany/ 
France, that is, which of them tend to be one of Germany’s/France’s strengths, and which of 
them are not so good in Germany/France, which tend to be one of the country’s weaknesses?”

This is good in Germany/France: Figure 12

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

The divergent economic situations and trends are also 
unavoidably reflected in the development of people’s 
material situation. In Germany, a far greater share of 
people currently view themselves as winners, rather than 
losers, in terms of prosperity. A total of 37 percent of the 
German population say they are better off financially 

now than they were five years ago, while only 21  percent 
say they are worse off. In contrast, a significantly greater 
share of the French view themselves as losers, rather 
than as winners, in terms of prosperity: 25 percent of the 
French say they are better off today than they were five 
years ago, whereas 38 percent say they are worse off.

Germany France

2015 2017 2015 2017
% % % %

Quality consciousness 84 82 71 63

Competitiveness of businesses 82 75 42 39

How much emphasis is placed on environ-
mental protection

71 62 64 51

Conditions as a business location 67 65 36 31

How the economy is supported by the state 66 63 26 19

The transportation infrastructure, road and 
railway network

61 54 77 75

Working conditions for workers 58 56 50 44

The relationship between employers and 
employees

47 50 38 33
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The large share of people in France who view themselves 
as financial losers is primarily attributable to the group 
of persons age 45 and over. Among persons age 45 to 
59 in France, 43 percent assess the development of their 
financial situation negatively on balance; among persons 
age 60 and over, the corresponding share is 47 percent. 
In contrast, only 26 percent of the older persons in Ger-

many include themselves among the financial losers.  
The balance drawn by people in the middle income 
groups is also more negative in France than in Germany, 
where people in these income groups who consider 
themselves to be financial winners outweigh those who 
consider themselves to be losers by a ratio of practically 
two to one; in France, the ratio is reversed.

Prosperity: Winners and Losers

Question: “If you compare your financial situation today with your situation five years ago: 
Are you better off financially now than you were five years ago, or are you worse off, or would 
you say there is no difference?”

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

Figure 13

 37% Better off
 21% Worse off
 42% No difference
 < 0.5% No response

 25% Better off
 38% Worse off
 36% No difference
 1% No response

FranceGermany



19

The Economic Situation Has an  
Influence on Confidence in the System 
and  Attitudes Towards Globalization

Longitudinal analyses have shown that confidence in 
the economic system depends to a great degree on the 
economic situation and trend. Thus, during the period 
of weak economic growth in the years 2000–2005,  
only a minority of the German population expressed 
confidence in the economic system; it was not until 
the economic upswing had commenced and the labor 
market had begun to improve that confidence in  
the economic system started to grow again. Today,  
61 percent of the German population have a positive 

opinion of the economic system, while only 11 percent 
have a more critical view. In contrast, 61 percent of the 
population in France do not have a good opinion of the 
economic system in their country, as opposed to only 
27 percent who have a positive opinion. As was the case 
with assessments of the economic situation, these com-
pletely different levels of confidence in the system have 
remained completely stable over the course of the past 
two years.

No Change in the Populations’ Completely 
Different Assessments of the Economic System
Question: “Do you have a good opinion or not a good opinion of the economic system 
in Germany/France?”

 Figure14

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

Not a good opinion Good opinion

2015
Germany

2015

2017 2017

2015
France

2015

2017 2017

12% 60%

62% 27%

11% 61%

61% 27%
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The economic success of a country has an impact not 
only on confidence in the system but also on the popu-
lation’s attitude towards globalization. Today, the Ger-
man population is more convinced than ever that the 
German economy benefits from globalization. In 2015, 
53 percent of the population was already convinced 
of this, a share that has now risen to 57 percent. Only 
13 percent of all Germans believe that globalization is 
primarily damaging to the country’s economy. The 
attitude of the French population is completely 

different: The French people see their country’s 
econ omy as one of globalization’s losers and not as a 
globalization winner. Some 55 percent of the French 
population are convinced that globalization is primarily 
damaging to the French economy, whereas only 
30 percent feel that the advantages of globalization 
outweigh the disadvantages for their country’s 
economy. As opposed to the situation in Germany, 
positive assessments in this regard have declined 
slightly over the past two years.

A large share of the French population continues to 
view globalization not only in terms of economic disad-
vantages, but also as a perceived threat to the country’s 
national culture. A total of 48 percent of the French – in 
contrast to only 25 percent of the German population – 
fear that globalization is a threat to their own national 
culture, to those things that make up their country’s 

cultural identity. This concern has, however, declined in 
both countries over the past two years, albeit far less in 
France than in Germany. Whereas the share of persons 
who are concerned that globalization poses a threat to 
their national culture dropped from 51 to 48 percent in 
France, the corresponding share in Germany declined 
more markedly from 33 to 25 percent.

Completely Different Assessments of Globalization

Question: “What would you say: Does the German/French economy benefit from  
globalization on the whole, or does globalization tend to be damaging to the German/French 
economy?”

 Figure 15

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach
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Accordingly, protectionist tendencies are far more 
widespread in France than in Germany. It is clear that a 
large share of the French population is convinced that 
doing without trade barriers is more advantageous.  
Some 52 percent of the German population, along with  
45 percent of the French, state that free trade is 
primarily advantageous; nevertheless, the share of 
persons who are convinced that doing without trade 

barriers is primarily disadvantageous is twice as high  
in France as in Germany: 16 percent of the people in 
Germany and 33 percent in France believe that their 
country’s economy derives more disadvantages from 
free trade, while an additional 20 percent of the 
German population and 13 percent in France state  
that the advantages and disadvantages balance each 
other out.

Globalization and National Culture

Question: “Globalization is a threat to our culture, to what makes Germany/France what it is.”

“That’s how I see it too” Figure 16

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach
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Basic Attitude Towards Free Trade

Question: “Free trade means that there are no trade barriers between various countries, 
so that, for example, there are no import duties. What’s your view on that: Does the 
German/French economy derive more advantages or more disadvantages from 
this kind of free trade?”

FranceGermany

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

Figure 17

When it comes to erecting barriers to trade with non-
EU countries, however, there is a larger gap between 
Germany and France. Whereas the majority of the  
German population is against imposing high tariffs 
on goods from non-EU countries, 56 percent of the 
French favor such high tariffs, in hopes that this will 
strengthen the economy of the EU. As a rule, support 
for protectionist measures generally increases  

during periods of economic weakness. This was 
observed during the economic and financial crisis 
of 2008/2009, when the German population voiced 
increasing support for government intervention in 
general. A society’s support for the concept of free 
trade thus depends to a great degree on the economic 
success of each particular country’s economy.

 52% More advantages
 16% More disadvantages
 20% Balance each other out
 12% Undecided, no response

 45% More advantages
 33% More disadvantages
 13% Balance each other out
 9% Undecided, no response
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The varying levels of support for protectionist measures 
expressed by the German and French populations are 
also clearly reflected in their ideas as to which measures 
could be taken in order to improve their own country’s 
competitiveness. The Germans and French agree that 
ensuring the quality of the educational system, providing 
stronger support for research and technical innovations, 
along with ensuring that their country offers good 
conditions as a business location will play a crucial role 
when it comes to improving competitiveness. Moreover, 
majorities in both countries think it is important to 
protect companies from being acquired by foreign 
companies and to pressure companies to primarily 
create jobs in their own country and not abroad. 
Interestingly, there are no significant differences 
between the Germans and the French with regard to 
these measures: Although the German population takes 
a far more positive view of globalization, the Germans 
believe to the same extent as the French that companies 
should be protected from foreign takeovers and that they 
should be encouraged to primarily create jobs at home. 
Obviously, both the German and French people feel that 
securing jobs at home is in their own personal interest. 
When it comes to trade barriers, however, the French 
tend to support protectionist measures to a far greater 
degree than the Germans do.

Aside from these aspects, there are two measures that 
are assessed very differently in Germany and France. 

The German population is far more convinced than the 
French of the importance of ensuring that there is a  
sufficient supply of skilled workers. Some 88 percent of 
all Germans state that making sure there are enough 
skilled workers is important, as compared to 49 percent 
in France. This discrepancy is primarily attributable to 
the different situations on the German and French labor 
markets: In Germany, there is a substantial shortage of 
skilled workers in a few branches of industry, whereas 
the labor market in France is struggling with a high  
rate of unemployment, particularly among the young 
generation. Nevertheless, the situation on the labor 
market does not prompt an overly large share of the 
German population to support recruiting more qualified 
workers from abroad. Only 18 percent of Germans 
consider this to be an important measure for improving 
the country’s competitiveness, while the corresponding 
share in France is a mere 6 percent.

Another point where the French population’s priorities 
are completely different than the Germans’ priorities is 
found in connection with corporate taxation. The 
majority of the French population is convinced that 
corporate taxes need to be cut in order to make the 
country more competitive. In contrast, only a minority 
of Germans (16 percent) view this as an important 
measure for improving the country’s competitiveness.

Marked Differences in Assessments of Protective Tariffs

Question: “Two people are talking here about whether the EU should protect its economy  
by means of import tariffs. Which of the two comes closest to saying what you think too?”

Figure18

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

“I think the EU should impose high tariffs on goods that are 
imported from non-EU countries. That makes foreign products 
more expensive, which means that more European products 
are purchased. That strengthens the economy in the EU.”

“I take a different view. If products from non-EU countries are 
made more expensive by means of tariffs, costs for consumers 
also rise, since they have to spend more money on them.  
Therefore, I am against imposing high tariffs on goods from 
non-EU countries.”

Undecided, no response

  Germany          France

31 
56

54 
37

15 
7

%
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Measures to Improve Competitiveness

Question: “What do you think Germany/France needs to do in order to withstand the 
competition from other countries in future? In your opinion, which of the measures shown 
here should primarily be taken?”

In the view of the vast majority in both countries, the 
quality of the educational system, along with science 
and research, have a crucial impact on their countries’
competitiveness and thus also on their prospects for 
the future. In both countries, an overwhelming majority 
is convinced that achievements in science and research 
are one of their country’s main strengths. In Germany, 
this also applies to the quality of the universities, which 
70 percent view as one of Germany’s strengths, as 
compared to 55 percent who say the same in France. 
The French population has become more skeptical over 

the past two years as to whether the universities repre-
sent one of the country’s special strengths. This applies 
even more with regard to their assessment of the 
quality of schools, which is viewed remarkably more 
skeptically in both countries today than was the case 
two years ago. In Germany, the conviction that the 
quality of the schools is one of the country’s special 
strengths declined from 50 to 42 percent since 2015, 
while the corresponding share in France dropped from 
49 to 40 percent.

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

Figure 19

Make sure there are enough skilled workers

Ensure that there are good schools and universities
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In Both Countries, Declining Confidence in the Quality  
of the Schools
Question: “Of course, every country has its strengths and weaknesses. Would you please  
take a look at these cards here: In your opinion, which of these things are good in Germany/ 
France, that is, which of them tend to be one of Germany’s/France’s strengths, and which of 
them are not so good in Germany/France, which tend to be one of the country’s weaknesses?”

Figure 20

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

This is good in Germany/France:

Germany France

2015 2017 2015 2017
% % % %

Cultural offerings 88 85 85 80

Achievements in science  
and research

85 79 79 77

Quality of the universities 71 70 61 55

Quality of the schools 50 42 49 40
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The Need for Reforms and Fear of Reforms

Due to the unsatisfactory economic situation as well as 
the skeptical assessments of their country’s future 
viability in various important areas, along with the low 
level of confidence in the political and economic  
system, the share of the population that sees a need for 
far-reaching reforms in France is much larger than it is 
in Germany. One quarter of all Germans, as compared 
to almost half of the French, are convinced of the need 
for far-reaching reforms. In Germany, the majority feels 

that smaller reforms are enough to ensure that the 
German economy and society are well prepared for the 
future, a sentiment that is shared by only 38 percent  
in France. An additional 11 percent of people in both 
countries are satisfied with the status quo and see no 
need for either major or minor reforms. Even two years 
ago, the French population already saw a greater need 
than the Germans did for far-reaching reforms in order 
to strengthen their country.

As Was the Case Two Years Ago, the French Population Sees a  
Far Greater Need for Reforms
Question: “Of course, people have very different opinions about the scope of the  
reforms we need here in Germany/France. Three opinions are written about this here. 
Which opinion do you share too?”

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

Figure 21

“We need far-reaching reforms.”

“Our society should be improved gradually  
via smaller reforms.”

“Of course, there are some things here and there that 
need to be improved, but by and large, everything  
is alright here. Therefore, we don’t need any reforms.”

None of them

No response
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Fears and Hopes in Connection with Reforms

Question: “Thinking about the reforms that are to be implemented in the next few years: 
Do you expect that these reforms will be more advantageous for most people on the whole  
or will they be more disadvantageous?”

Figure 22

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

Germany France

2015 2017 2015 2017
% % % %

Advantageous 26 30 27 28

Disadvantageous 19 17 55 50

Impossible to say 55 53 18 22

100 100 100 100

The call for far-reaching reforms in France is doubly 
remarkable in view of the fact that the majority of the 
French population still assumes that these reforms 
will be more disadvantageous for most people on the 
whole. Some 50 percent of the people in France share 
this conviction, as opposed to only 17 percent in Ger-
many. The German population does not anticipate any 
appreciable reforms in the near future, which explains 
why the majority does not venture to express any opin-
ion on whether the reforms in the next few years will be 
primarily advantageous or disadvantageous.

Among those Germans who do express a clear opinion, 
optimism predominates, that is, the conviction that 
such reforms will have positive consequences on the 
whole – a finding that diverges completely from the 
situation in France. At the same time, however, it should 
be noted that fears in the face of reforms have declined 
at least slightly in France over the past two years. In 
2015, the share of the French population that was 
convinced that the upcoming reforms would generally 
be disadvantageous for most people was at 55 percent, 
as compared to 50 percent today.
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Domestic Security: An Important Issue  
in Both Countries
In Germany, concerns about domestic security have 
come increasingly to the fore in recent years, a devel-
opment that has primarily been fueled by a growing 
number of burglaries and concern about the safety 
of public areas. The sense that the risk of becoming 
a victim of crime has gotten greater over the past few 

years is found not only among the majority of the popu-
lation in Germany, but in France as well. Two thirds of 
the German population – and also 58 percent of the 
French – are convinced they are now facing a greater 
risk. Only a minute share in each country feels that the 
risk of falling victim to crime has gotten smaller.

Less Domestic Security

Question: “What is your impression: Has the risk of becoming a victim of crime gotten greater 
over the past few years, or smaller, or hasn’t there been much change in that regard?”

In Germany, there has been a significant increase in the 
share of persons who specifically state that there are 
unsafe areas where people should not go alone. In the
meantime, 37 percent of the German populations  
assess certain areas in their near surroundings as no-go 
areas, a share that is considerably higher than in France, 
where one quarter of the population has the impression 
that there are certain areas in the nearby vicinity that 
one should not venture into alone. In comparison to the 
French, the German population also tends to a some-
what greater extent to feel personally threatened by 

crime. Some 45 percent of the Germans and 40 per-
cent of the French fear that they could become a 
victim of crime. Concerns about terrorist attacks are 
even greater, with 56 percent of both the German and 
French populations saying they fear they could become 
a victim of a terrorist attack. The only difference here is 
the degree of concern. The share of the population 
that feels very threatened by terrorism is at 8 percent 
in Germany and 12 percent in France. Of course, the 
risk of actually becoming a victim of a terrorist attack is 
much smaller than the risk of falling victim to other 

FranceGermany

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

Figure 23

 65% Greater
 3% Smaller
 30% Not much change
 2% Undecided

 58% Greater
 4% Smaller
 36% Not much change
 2% Undecided
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Greater Commitment to Improving Domestic Security

             Germany                   France

Persons who say policymakers should  
show greater commitment to protecting 
the population against crime     68%  66%

Persons who call for greater efforts to protect  
the population against terrorist attacks   53%  59%

In both countries, the majority of the population calls 
for greater efforts on the part of policymakers to protect 
the population against crime and terrorist attacks. Two 
thirds of the population in both countries say policy-

makers should make greater efforts to fight crime; 
53 percent of the German population and 59 percent 
of the French also believe that greater efforts should 
be made to prevent terrorist attacks:

In this connection, however, the German population 
advocates implementing a much broader spectrum of 
measures than the French population does. In both 
countries, the population thinks that domestic security 
could be improved especially by measures such as 
exchanging information with foreign intelligence agen- 
cies, deporting asylum seekers suspected of terrorist 
activities, enhanced surveillance of public places, along
with providing security officials with better technical 
equipment and more financial resources. In Germany, 
however, all of these measures are supported by more 
than 70 percent of the population, while support in 

France is at 50 percent or more. Thus, 78 percent of 
the German population say it is important to increase 
video surveillance of public places, as compared to 53 
percent in France. Improving security officials’ technical 
capabilities is supported by 75 percent of the popula-
tion in Germany and 53 percent in France. There is only 
one measure that the French population endorses to a
significantly greater degree: specifically, more intensive 
monitoring of telephone calls, mail, and Internet traffic, 
which is supported by only 26 percent of the population 
in Germany, but by 44 percent in France.

kinds of crime. Yet the magnitude of some terrorist 
attacks, combined with intensive media reporting and 
the government’s reactions to such attacks, result in a 

much more pronounced sense of endangerment than 
is the case with other kinds of crime.

Subjective Sense of Being Threatened Figure 24

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach
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Measures that Citizens Feel Are Important for 
Improving Domestic Security
Question: “Here is a list of various measures for fighting crime and terrorism. Could you  
please tell me all the measures for which you would say, ‘I think this is an important measure 
in order to protect Germany/France from terrorist attacks’?”

Even if the majority of the French population, like the 
majority of Germans, calls for policymakers to show 
greater commitment to improving domestic security, 
the efforts that have been made in this area thus far are 
much more likely to be viewed as one of the country’s 
strengths in France than is the case in Germany. 

Some 57 percent of the French, as compared to 39 
percent of all Germans, say that how the state protects 
its citizens from crime and terrorism is one of their 
country’s special strengths. Nevertheless, the popula-
tion in both countries thinks that increasing the efforts 
made in this area is of key importance.

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

Figure 25
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Skepticism Regarding the Development 
of the EU
The relationship between France and Germany and 
their goals and ideas regarding European integration 
are of crucial significance for the future of the EU. In  
the political debate in France, the topic of Europe and 
membership in the eurozone plays a major role, in 
contrast to the situation in Germany. Of course, there 
are also anti-European forces in Germany, as embodied 
by the AfD (Alternative for Germany) party, yet the AfD 
has centered its campaign far less on the issue of 
Europe than the Front National has and is also far less 
significant than its French counterpart in terms of 
popular support.

In light of these factors, it stands to reason that anti- 
European sentiments are likely to strike a substantially 
greater chord among the French population than  
they do in Germany. This is confirmed by the present  
investigation: attitudes in both countries towards 
membership in the EU and the eurozone differ signif - 

icantly, albeit not dramatically. In both countries, only  
a minority of people are convinced that their country 
derives more disadvantages than advantages from 
membership in the European Union, a conviction that  
is held by 14 percent of the population in Germany and 
26 percent in France. Conversely, 40 percent of the 
German population feels that their country derives 
more advantages from EU membership, while 35 per- 
cent of citizens in France say the same. The remaining  
shares of the population feel that the advantages and 
disadvantages balance each other out. In Germany, the 
climate of opinion regarding the European Union has 
improved slightly over the past two years, while it has 
gotten somewhat worse in France. The share of French 
people who primarily see the advantages of member-
ship in the European Union declined from 39 to 35 
percent over this period of time, while the share of 
persons who think membership is mainly disadvanta-
geous increased from 23 to 26 percent.

The Value of EU Membership

Question: “Does Germany/France actually derive more advantages or more disadvantages 
from its membership in the EU, or would you say that the advantages and disadvantages  
balance each other out?”

Figure 26

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

Germany France

2015 2017 2015 2017
% % % %

More advantages 37 40 39 35

More disadvantages 13 14 23 26

Balance each other out 40 38 34 34

Don’t know 10 8 4 5

100 100 100 100
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Membership in the Eurozone on Balance

Question: “Regarding the euro: On the whole, does Germany/France derive more advantages 
or more disadvantages from the euro, or would you say that the advantages and disadvantages 
balance each other out?”

The future economic prospects of the EU are viewed far 
more skeptically in France than in Germany. To a great 
degree, this stems from the different situations in both
countries. Just as the French people have a far more 
negative view of their own economic prospects for the 
future, they are also far more convinced that the econ- 
omy of the EU will develop negatively over the next five 
years. Just under half of the French population is 
convinced of this, as compared to only one out of five 
Germans. To a large extent, the German population 
anticipates that the economic development in the

EU will be very heterogeneous. Only 20 percent expect 
the economy to develop positively on the whole among 
all member states, while two fifths expect the economic
development will differ greatly among the various 
member states. In contrast, only 13 percent of the 
French population expect that the economy will 
develop differently in individual member states. In 
comparison to the German population, the French tend, 
to a far greater degree, to transfer their assessments  
of their own economic prospects to their assessments 
of the EU’s economic prospects.

Membership in the eurozone is also assessed more 
positively in Germany than in France. Some 37 percent 
of Germans say that membership in the eurozone is 
primarily advantageous, while only 23 percent believe  
it is more disadvantageous. In France, however, the 
opinion that their country derives more disadvantages 
than advantages from membership in the eurozone is 

predominant: 39 percent of the French population
is convinced of this, while only 31 percent believe 
membership is primarily advantageous. In both 
countries, the share of persons who say that member-
ship in the eurozone is mainly disadvantageous for their 
country has increased somewhat over the past two 
years.

Figure 27

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

Germany France

2015 2017 2015 2017
% % % %

More advantages 43 37 29 31

More disadvantages 20 23 35 39

Balance each other out 30 32 32 26

Don’t know 7 8 4 4

100 100 100 100
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In view of their skeptical assessments of the economic 
development in the EU, it is remarkable that the great 
majority of people in France nevertheless have a posi-
tive opinion regarding the free movement of workers in 
the EU. A total of 72 percent of all Germans, along with 
65 percent of the French, think it is good that workers 
from one EU member state can work in other member 
states with no restrictions. Apparently, the French 
population does not view the free movement of 
workers primarily as a threat to their own labor market, 
but rather as an opportunity, especially for young 
people, to find a job in neighboring countries. Half of 
the German population, along with 41 percent of the 
French, are convinced that membership in the EU 

ensures that the young generation has better prospects 
for the future than they would without EU membership. 
Some 28 percent of the French and 22 percent of 
Germans believe that membership in the EU has no 
influence on young people’s future prospects. Only 13 
percent of the German population and 24 percent in 
France are convinced that EU membership has a 
detrimental impact on the young generation’s pros-
pects for the future. On the whole, the data ascertained 
lead to the conclusion that about one quarter of the 
French population views EU membership critically, a 
share that is significantly higher than the corresponding  
share in Germany.

Widespread Skepticism in France

Question: “In your opinion, will the economy in the EU tend to develop favorably over the 
next five years or will it develop unfavorably?”

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

Figure 28

 20% Favorably
 20% Unfavorably
 39% Differs greatly
 21% Hard to say

 27% Favorably
 47% Unfavorably
 13% Differs greatly
 13% Hard to say

FranceGermany



34

When it comes to cohesion between the EU member 
states and the trend towards renationalization, how-
ever, both the Germans and the French are largely 
skeptical. Two thirds of the French population, along 
with 51 percent of the Germans, expect that the 
cohesion between the member states will become 

weaker over the next few years. In both countries, the 
majority assumes that the member states will place 
greater emphasis on their own national interests and, 
accordingly, that they will increasingly pursue their  
own policies.

FranceGermany

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

How EU Membership Influences the Young Generation’s  
Future Prospects
Question: “What would you say: Does the young generation here in Germany/France  
have better prospects for the future due to our country’s membership in the EU or does  
EU membership tend to make young people’s future prospects worse or does EU 
membership have no influence on the future prospects of the young generation in 
Germany/France?”

Figure 29

 49% Better prospects for the future
 13% Worse prospects for the future
 22% No influence
 16% Undecided, no response

 41% Better prospects for the future
 24% Worse prospects for the future
 28% No influence
 7% Undecided, no response
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Of course, such a trend towards renationalization has 
an impact on both country’s ability to exert their in- 
fluence in the EU. Even over just the past two years, 
the conviction that their country has a major influence 
in Europe and on the development of Europe has 
declined in both Germany and France. The French 
population in particular perceives a substantial loss 
of influence. Two years ago, 69 percent of the French 

people were convinced that their country had a major 
influence in Europe, a share that has dropped to  
49 percent today. In Germany, the share of persons  
who believe the country has a major influence on the 
development of Europe shrank from 91 to 81 percent 
over the same period of time. This assessment could 
change considerably, particularly in France, following 
the upcoming elections.

Centrifugal Forces

Question: “What do you think: How will the EU develop over the next few years?  
Will there tend to be stronger cohesion in the EU in the years to come or will there  
be less cohesion?”  
 
“In the next few years, will more decisions be made at the European level or will  
the member states increasingly insist on pursuing their own policies?”

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

Figure 30

Persons who expect that  
there will be less cohesion

Persons who expect that  
member states will increasingly pursue their own policies

  Germany          France
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The future development of support for the EU and 
assessments of their own country’s ability to exert an 
influence on the EU will depend to a great extent on 
what changes take place within the EU. The vast majority 
of people in both France and Germany are convinced 
that there is a need for fundamental reforms in the EU. 
Some 80 percent of the French and 74 percent of the 
Germans say such reforms are needed. At the same 
time, however, there is very little confidence that the EU 
will actually be able to implement such fundamental 

reforms. Here, the Germans are even more skeptical than 
the French: 23 percent of the Germans, as compared to 
38 percent of the French, believe that such reforms will 
in fact be implemented in the years to come. The 
skeptical attitude observed among the broad popula-
tion is also found in surveys of key persons in business 
and politics. The discrepancy between the calls for 
far-reaching reforms and doubts about the EU’s ability 
to implement such reforms is one of the greatest 
threats that the European Union is facing.

Declining Influence in Europe

Question: “How much influence does Germany/France have in Europe?”

“Major influence” Figure 31

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach
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There Is a Need for Reform in the EU – But Doubts about  
the EU’s Ability to Implement Reforms
Question: “Generally speaking, do you think there is a need for fundamental  
political reforms and important changes in the EU or don’t you think so?” 
 
“And do you believe that fundamental reforms will actually be implemented or  
don’t you believe that?”

Base: Germany and France, population 16 and over
Source: Allianz Monitor France-Germany 2017 © IfD Allensbach

Figure 32

Persons who believe there is a need  
for fundamental reforms in the EU

Persons who believe such reforms  
will be implemented

  Germany          France

74 
80

23 
38

%



Survey Data 
 

Statistics

German resident population, age 16 and 
over, in the Federal Republic of Germany

1,309 persons

Representative quota sampling

Interviewers were given quotas instructing 
them as to how many people to inter-
view and which criteria to use in selecting 
respondents. The interviewers’ assign-
ments, or quotas, were distributed in ac-
cordance with official statistics among the 
states, regions, and, within these regional 
units, among large cities, medium and 
small-size towns, and rural communities. 
In addition, the quota assignments were 
distributed among men and women, vari-
ous age groups, jobholders and non-job-
holders, and among the different occupa-
tional categories.

Factorial weighting was employed to  
adjust the data to official population
statistics.

As a comparison with the official statistics 
shows, the weighted sample corresponds
to the total population age 16 and over 
in the Federal Republic of Germany. This 
correspondence – within the margins of 
statistical accuracy – must be ensured if the 
results are to be generalized.

The interviews were conducted face to  
face using a standardized questionnaire.
Interviewers were instructed to read 
the questions verbatim and in the order 
shown.

The survey was completed by a total  
of 445 trained interviewers from the
Allensbach Institute.

The interviews were conducted from  
February 23–March 16, 2017.

7258/D

of the group of persons interviewed in Survey 7258/D  
(German-speaking resident population age 16 and over)  
in comparison with official statistical data

* Original and estimated values (for the German-speaking 
resident population age 16 and over) according to official 
statistical data
Source: Mikrozensus 2015

Regional distribution
Northern Germany (Schleswig-Holstein,
Hamburg, Lower Saxony, Bremen)
North-Rhine Westphalia 

Southwestern Germany (Hesse,
Rhineland-Palatinate, Saarland)
Baden-Württemberg
Bavaria
Berlin
Northeastern Germany (Brandenburg,
Mecklenb.-W.Pomerania, Saxony-Anhalt)
Saxony and Thuringia

Pop. of place of residence
less than 5,000 residents
5,000–19,999 residents
20,000–99,999 residents
100,000–499,999 residents
500,000 residents or more

Sex
Men
Women

Age
16–34 yrs old
35–49 yrs old
50–64 yrs old
65 and over

16

21

14

13
16

4
8

8
100

14
26
28
15
17

100

49
51

100

27
22
26
25

100

16

21

14

13
16

4
8

8
100

14
26
28
15
17

100

49
51

100

26
23
26
25

100

Target group
interviewed:

Number of
respondents:

Sampling method:

Weighting:

Representativeness:

Type of interviews:

Number of
interviewers:

Date of
fieldwork:

IfD survey number:

Survey
Feb./March 2017 

%

Official
statistics*

%
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Survey Data 
 

Statistics

Institut für Demoskopie Allensbach  
(Germany)

Kantar Public France (France)

French-speaking resident population age 
16 and over in France
(without overseas territories)

1,249 persons

Representative quota sampling

Interviewers were given quotas instructing 
them as to how many people to interview 
and which criteria to use in selecting re-
spondents. The interviewers’ assignments, 
or quotas, were distributed in accordance 
with official statistics among large cities, 
medium-sized and small towns, along with 
rural communities in the various regions of 
France. In addition, the quota assignments
were distributed among men and women, 
various age groups, jobholders and 
non-jobholders, and among the different 
occupational categories.

Factorial weighting was employed to  
adjust the data to official population
statistics.

As a comparison with the official statistics 
shows, the weighted sample corresponds
to the total population age 16 and over in 
France. This correspondence – within the 
margins of statistical accuracy – must be 
ensured if the results are to be generalized.

The interviews were conducted face to  
face using a standardized questionnaire.
Interviewers were instructed to read 
the questions verbatim and in the order 
shown.

The survey was completed by a total of  
101 trained interviewers from Kantar
Public France.

The interviews were conducted from  
February 24–March 10, 2017.

7258/F

of the group of persons interviewed in Survey 7258/F  
(French-speaking resident population age 16 and over)  
in comparison with official statistical data

* Original and estimated values (for the French-speaking 
resident population age 16 and over) according to official 
statistical data
Source: Arbeitsmarktmonitor, INSEE (National Institute for 
Statistics and Economic Studies)

Regional distribution
North
West
Southwest
Southeast
Central
East
Paris region

Pop. of place of residence
less than 2,000 residents
2,000–19,999 residents
20,000–99,999 residents
100,000 residents or more  
(without Paris agglomeration)
Paris agglomeration

Sex
Men
Women

Age
16–34 yrs old
35–49 yrs old
50–64 yrs old
65 and over

9
16
13
23
10
10
19

100

23
17
13

31
16

100

48
52

100

28
24
24
24

100

9
16
13
23
10
10
19

100

23
17
13

31
16

100

48
52

100

28
24
24
24

100

Overall responsibil-
ity for methods:

Planning and  
drawing
the sample:

Target group
interviewed:

Number of
respondents:

Sampling method:

Weighting:

Representative- 
ness:

Type of interviews:

Number of
interviewers:

Date of fieldwork:

IfD survey number:

Survey
Feb./March 2017 

% 

Official
statistics*

%
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