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  M A C R O E C O N O M I C S  F I N A N C I A L  M A R K E T S  E C O N O M I C  P O L I C Y  S E C T O R S  

G E R M A N Y  

German consumer saves the 
day 
The German economy narrowly avoided a technical recession: 

According to initial estimates, seasonally adjusted GDP rose by 

0.1% after a stronger than initially expected decline of 0.2% in 

the previous quarter. The expansion in German GDP  was 

mainly driven by still relatively robust domestic demand. 

Positive consumption impulses and rising construction 

investments more than offset the headwinds in foreign trade. 

However, the sharp decline in export demand is increasingly 

leaving its mark with investment in equipment posting yet 

another decline in the third quarter. 

Even though the German economy narrowly avoided slipping in recession, this 

is hardly any reason to celebrate. In view of the cautious outlook for global 

trade and the automotive industry and lingering elevated political uncertainty 

surrounding trade and Brexit, mini growth rates at best can be expected in the 

coming quarters. Leading indicators and available data for the final quarter of 

2019 point to a tentative stabilization in industry but certainly not to a v-

shaped recovery à la 2010. As a result, the continuing weakness in industry is 

still likely to weigh on domestic demand and the risk of recession will remain 

elevated in 2020. In this context, we are particularly concerned about the 

deterioration – albeit gradual – in the labor market outlook which could see the 

currently most important pillar of the German economy - private consumption 

- to increasingly start to wobble in the coming year. In addition, with today's 

data, it has become less likely that economic policy will intervene to support 

the German economy, whether through fiscal easing to stabilize demand or 

structural reforms to increase potential growth. For both 2019 and 2020, we still 

expect GDP growth of only 0.6% for Germany, and therefore only about half the 

rate as for the eurozone as a whole. 
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ABOUT ALLIANZ  

The Allianz Group is one of the world's leading insurers and asset managers with more than 92 million retail and 

corporate customers. Allianz customers benefit from a broad range of personal and corporate insurance services, 

ranging from property, life and health insurance to assistance services to credit insurance and global business 

insurance. Allianz is one of the world’s largest investors, managing around 673 billion euros on behalf of its insurance 

customers. Furthermore our asset managers PIMCO and Allianz Global Investors manage more than 1.4 trillion euros 

of third-party assets. Thanks to our systematic integration of ecological and social criteria in our business processes 

and investment decisions, we hold the leading position for insurers in the Dow Jon es Sustainability Index. In 2018, 

over 142,000 employees in more than 80 countries achieved total revenues of 131 billion euros and an operating profit 

of 11.5 billion euros for the group. These assessments are, as always, subject to the disclaimer provided below. 

CAUTIONARY NOTE REGARDING FORWARD-LOOKING STATEMENTS  

The statements contained herein may include prospects, statements of future expectations and other forward -looking 

statements that are based on management's current views and assumptions  and involve known and unknown risks 

and uncertainties. Actual results, performance or events may differ materially from those expressed or implied in su ch 

forward-looking statements. Such deviations may arise due to, without limitation, (i) changes of the  general economic 

conditions and competitive situation, particularly in the Allianz Group's core business and core markets, (ii) 

performance of financial markets (particularly market volatility, liquidity and credit events), (iii) frequency and 

severity of insured loss events, including from natural catastrophes, and the development of loss expenses, (iv) 

mortality and morbidity levels and trends, (v) persistency levels, (vi) particularly in the banking business, the extent 

of credit defaults, (vii) interest rate levels, (viii) currency exchange rates including the EUR/USD exchange rate, (ix) 

changes in laws and regulations, including tax regulations, (x) the impact of acquisitions, including related 

integration issues, and reorganization measures, and (xi) general competitive factors, in each case on a local, 

regional, national and/or global basis. Many of these factors may be more likely to occur, or more pronounced, as a 

result of terrorist activities and their consequences.  

NO DUTY TO UPDATE  

The company assumes no obligation to update any information or forward-looking statement contained herein, save 

for any information required to be disclosed by law. 

 


